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ABSTRACT

This research integrated qualitative and cross-sectional survey methodology to study 1) the
pursuit of happiness and value of life according to ethical theories and religions; and 2) the views about
the pursuit of happiness and value of life among people of different age groups in Bangkok. The data
were collected with questionnaires.

The results of the study, according to the first objective, are as follows: According to
Hedonism, happiness consists of physical and mental pleasures; according to Non-hedonism, it consists
of either wisdom or peace of mind; according to Humanism, it consists of balanced satisfaction of
mental and physical needs; according to Buddhism, it consists of living with mindfulness and
contributions to self and others; according to Christianity, it consists of love of God and humanity; and
according to Islam, it consists of living on the principle of faith in God. All three religions give emphasis
to spiritual, rather than worldly happiness.

The results of the study, according to the second objective, show that the samples from all
groups rated as very important all items considered to be valuable to life except “contribution to the
public” and “hope in the next world”, to both of which the samples gave an average rating. Moreover,
regarding elements necessary for a good life, the samples from all groups gave the highest rank to
physical and mental pleasures. Adolescent samples gave the second place to “reflection, learning and
pursuit of knowledge”; young adult samples ranked “mindful of own thoughts and feclings™ in the
second place; older adults and aged samples gave the second rank 10 * peaceful mind free from both
happiness and unhappiness”. Morgover, statistical tests at the significance level of .05 showed that the
samples with different ages held different views about pursuit of happiness; the samples with different
ages held different views about value of life; but the samples with different ages did not hold different
views about “the good life”.

It is suggested that some campaign should be set up to promote people’s awareness of the
relationship between pursuit of knowledge and self-development, and of the connection between

“the good life” and “contributions to the public”.
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