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Abstract

E-Commerce in Thailand is considered less developed than that in other Asian
countries of similar development level. It is found that the number of SSL servers,
which is used for secure online payment, is a mere 0.1 per a million population. The
number is significantly lower than that of Singapore, Hong Kong, Japan, Taiwan,

Malaysia and South Korea.

The research also found that more than 84 per cent of the Thai populations
surveyed never bought goods or services online. Among 16 per cent that had the
experience, only 4 per cent had bought more than twice. The survey found that
consumers are concerned about the quality of goods or services bought online and the

security of online payment.

Survey of SMEs also found that only a few companies have made an active
use of the Internet beyond advertising. Even in the upwardly biased sample, only one
third of the companies were accepting online order and only 15 per cent were ready
for online payrient. Among the factors prohibiting Thai SMEs from adopting E-
Commerce are the lack of qualified personnel, the lack of business ideas, and the lack

of technical understanding of E-Commerce.



