g

FalAsanis NN PESINARATUTa b deasn

% d . dleul ar -9 =y -t &9

A543 sruuAaTAREmanleiussLLNARUARA TUTa A1l s ine
iy, s =d [ )

4998 FIANAATIANSEITYT  ATAEN)IENg

griaadansIarssiiey 3 1asoyantiT
fitmansansed as. Wi FiuRlsyan
UNHABEUNA  FATUUT
seAaATANse a2 indassun auAnR

2 L3 o [
iatANAnTIAnst ATANEN  YUNTE

d & r-1 ar
AIRILASINIT : ATUSANEINITANTT
HUIINENRETRULNU
UWRAUIUNY ¢ Rugampuaindrinemnesuativayunidy
UNAREa

sruusaafidanlsaiundniuganlonalulszme wudinan@nluadin (2534-2543)
Taeiiannzin.a. 2543 nasiunalulstininlgnidanlusanuangg Inaldanstisiaduunasien
uasiinisaneiuiidgn Mltinandadnle tw.a. 2543 Tfuanigedle 374,450 fulaenandnnn
milauanndn 90% s leaaannaresszmassinnuiinanialusring 18.69% 1atnandn
fmdedenaniauianis lnuAmiudtloan 105,387 i uazdnlawissyl 197,047 fu Asdy
28.14% WA 53.16% AMNAFY Anuandanuinnalisaidqlunndd ﬁﬁu?ﬁmaﬁﬂﬁmi
aﬁuﬂqmmﬂuLﬁ'ﬂn'wuﬂ‘rgﬂLﬂuﬁﬂaﬂuuﬁq%ﬁLﬂﬁamﬁauﬁ’ﬂmmmméﬂﬂmnﬁq A NN
nrsdeaandnleauudatafeniiuamguardefiunedaudalilddminaeen fedese
Tw.a. 2544 Fnandnaalelidiy wifldrlosuufaraldenfisanisdminmiudiuauuan
ineRINTAId minednlaandsazldsarAndinlifguralifiulowaUseiumandnlaauud
waulden Tin.a. 2545 %’gmm‘il'uTﬂmﬂﬂf:ﬁuﬂmﬁq"Lﬂauﬁ’qLﬂﬁ@n insrsnsdauluniasinumls
gﬂl.ﬂuéﬂﬂﬂuuﬁ\iﬁ'qLﬂﬁﬂﬂ%qiﬁ?ﬂﬂﬂﬁndﬁ Favs Tw.p. 2543-2545 azwudn Fgunaasiuleune
weammaloludnfinandauin dansdanalnaann lnaawisuananuazANGaINTg (Demand
& Supply) Magandulunaagninnlad ﬁqﬁum?ﬁmmuqﬂmﬁ%qmmm AERNIEABTAAY

o

Usemafuunaenisnszanananasndndnuresdszina axtadnududlmuned Ay lunisuan



ki

anly Wilszaumaudnda uazuinazatunsoudsiulunanalanidianandufesauisowssdu
luduaoinin 9101 sasndsnusat leaiadoaty wasnndndiua ldoiadu wmzfuilng
= = ar rdﬂl 8

aunsaRanEAR uEY 7 naunuls

nasnszatt@ufnnudn A, 254381 laanainunaandnazgnnszaiglismuaans
ade Wy Wedsnedandn guulefundin LL@:EZI’TQU&‘QJJLﬁﬂﬂﬁ?ﬁﬂﬂﬂﬂtﬂﬂLﬂ]:rﬂi‘ﬂi‘ﬂ'}ﬂmﬁ‘ﬂ’i:
neuandnliriedaunant 58% 1 fgednle 16% downunrnsdunyFriandnlimadiaunans
uazddaanniinns 40% winfu TaaiinisaudsdrAtyRa e ldfdsumadianunaidndey

o - = = i = s wr - Ai'd' Q 1 [
AINATAL AR AU Fa9ne wade RanTUf anfgawiinn uas wAuATRZanIsaamine lldalsema
U daend Naids AaTUF duszuunnsraian Ltﬂ:ﬁ?:mﬂﬂm‘*’jmu‘%mtm:memﬁmﬂui:uu
L :’1 o s o [) ﬁi e

11891m  gaudrleevuieiaddaniinaiadrAuia 98% dalidminefdu uazdans dqly
necilaafinarafidAude unades RalUf anfgouinn wazdnlouduiviinaaiddny Ao
gaen wazansgandng taednluudsgimueiinrmudauazsziinismamiioud luan

Tywinacdatausuurluszuunain As UsurmuatsanAe lagianne
arsfaviaflaeanlaffnnfrainlinaradumaminaiafunisings wasluilaqriudsanaiy
dnnofugndrazndunnfluduislunisadndsle wazfinasdidnanaranfussinalulad
uwmuninlgn IaeenizFaansgaanluetesssuanfldldldansiaiilunisminlgn
.3 3 :’1 = = dll 5 8 o dl o 4 o =l r-Y
anlauufaian]faniitiguiFasnunwacsduuasiauiuviiguugivasineinialiguu)iues

z - ~ o o 1 o d" ] -3 4 =i = 1

ANTudLR VST uwsraaanat AnldRademsendnaniafivdnt Wisnns@emascwdesanis
e bR uresdnlaan sazdnloevuieilanuldadnaue dousianresdnluaauay

o ::' 5 [ 1 a
srluauuieialdan sanaruetiunasselszmaugiovus



Research Project Development of Export Markets for Longan Products

Research Title : Market system in connection with the production process

of longan products in Thailand

Researchers : Associate Professor Voranuch  Srijesdaruk
Assistant Professor Pensn Jaroenwanit
Assistant Professor Dr. Patchara Tantiprabha
Mr. Sainarong Rasananda
Associate Professor Dr. Tipvanna Ngarmsak

Assistant Professor Dr. Kaseam Nantachai

Location : Faculty of Management Science

Khon Kaen University

Financial Support : The Thaitand Research Fund (TRF.)

Abstract

Market system:

Since 1990, potassium chlorate has been widely used by longan tree growers to
stimulate fiowering and fruit bearing. Concurrently longan tree growing areas have been
expanded tremendously. Consequently in the year 2000 the total production of longan fruits
was as high as 374,459 tons and 90 % of them were produced in the north region. About 18 %
of the total production were consumed in Thailand. About 28 % or 105,387 tons were exported
as fresh fruits and about 53 % or 197,047 tons as processed products respectively.
The situation led to high production yield and caused low market price. To help solve the
problem the Thai Government has launched some relieving schemes such as introducing
simple drying technology to the growers and setting up an organization to buy dried longan
fruits in order to keep the price stability. During that time, a large quantity of dried whole fruits

was exported. Nevertheless, high proportion of dried whole fruits was still left unsold in the
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country. In 2001 the production yield of longan fruits was not increased, but there was a large
stock of left over dried whole fruits waiting to be soid. Fruit growers then scld their produce as
fresh fruits rather than as processed products. In 2002, the Thai government laid down a policy
fo guarantee a stable price level of dried whole longan fruits. During this year, majority of
growers tended to sell their produce as dried whole fruits rather than as fresh fruits.

It was evident that during the year 2001-2002, market intervention from the government
was practiced. Therefore, demand and supply of fresh longan fruits and processed products
were not simply followed natural market mechanism. In the long run this situation may cause
many problems for Thai longan products, especially for exporting purposes. in order to be able
to compete internationally, potential demand in target markets need to be carefully studied and
the product production has to be planned accordingly. To compete in international markets,
product quality and price level should be considered as important factors since target
consumers have various fruits and fruit products to select for fuifilling their needs.

Product distribution:

It was found that fresh longan fruits were distributed from farm gates to consumers
through various channels such as provincial wholesalers and super market chains  for local
consumers, and collectors on behalf of exporters for export markets. Farmers in the North
region normally sold about 58% of their produce to the provincial wholesalers and about 16% to
the exporters respectively. Farmers from the East region distributed their produce to consumers
through both provincial wholesalers and exporters equally. Sea freight is a normal mean of
jongan product transportation to target export markets. Common practice of exporting longan
fruits and products to China, Hong Kong, Malaysia, and Singapore markets was a transaction
somewhat like a mortgage. On the contrary, common practice of exporting to USA and Canada
markets was selling for a lump sum.

Important markets for dried whole longan fruits were China and Hong Kong. Malaysia,
Singapore, and USA were potential markets for canned longan fruits. Hong Kong and USA were
potential markets for frozen longan fruits. Transportation and distribution systems of processed
longan products in those target markets were similar to those of fresh longan fruits.

Problem and obstacle:

Thai longan products are currently facing with the many problems. Consumer

perceptions on chemical residues especially sulfur dioxide residues were evident in some

target markets such as Malaysia. The quality of Thai longan product especially fresh fruits and
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whole dried fruits are still not very consistent. Many countries have used the situation as a trade
barrier and imposed a very strict control on Thai longan products. This may certainly affect
export opportunity. Apart from that, China has currently promoted an expansion of longan
growing areas continuously with a strong suppért by applying science and technology to
improve production and productivity. It is believed that in the near future China will become a
major competitor of Thailand as a major longan producing and exporting country. Also, longan

product price level was not always stable and largely determined by target markets.





