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Abstract

This research aims o study consumer attitude towards “Thai longan products” in six
target markets namely, People's Democratic Republic of China, Hong Kong, Malaysia,
Singapore, USA, and Canada. Research data were collected through documentary research,
depth interviews of relevant authorities both official and private sectors including certain -
exporters, importers and professional tour guides. Field surveys using self-administered
questionnaires was also carried out. _

Results from documentary research and depth interviews indicated that Chinesé
consumers knew Longan fruits quite well. They believed that longan fruits could .be used as
herbal medicine to maintain blood circulation and brain function. Longan fruits were also being
considered as fruit of fortune. Results from field surveys indicated that majority of Chinese
respondents liked longan fruits. Dried longan flesh and canned longan were highly liked.
However, they liked longan fruits as equally as other fresh fruits. They also indicated that Thai
longan products were weli known, tested better than products from other countries, but quite
expensive and not readily available. Apart from that there was very little sale promotion for Thai
longan products and the products were not of high quality. Respondents of high age and higher

income group tended to like longan products more than a group of young age and lower
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income did. Respondents who liked longan products very much showed their high purchase
intent for fulure cccasions.

it was found that Thai dried longan flesh and fresh iongan fruits were well known and
highly consumed in Hong Kong. High quality longan products were highly needed. Majority of
Hong Kong respondents highly liked langan fruits and dried longan flesh. However, fresh
longan fruits and other fresh fruits were equally liked. The respondents indicated that Thai
longan products had a good reputation, were of high quality, had reasonable price matching
quality, were readily available, and had good advertisement campaign. Sale promotion of Thai
longan products was also carried out regularly. Respondents of all age groups liked all longan
products equally. However, respondents of high age and higher income group tended to like
fongan products more than a group of young age and lower income did. Respondents who
perceived that Thai longan products were readily available and easy to buy showed their high
purchase intent for future occasions.

Malaysian consumers preferred small to medium sized fruits since they were generally
cheaper than larger sized fruits. Moist skin fruits were also highly preferred because of their
fresh look. However, some people believed that there were harmful chemical residues on Thai
longan fruits. Majority of Malaysian respondents highly liked fresh longan fruits but quite liked
dried longan flesh, whole dried fruits, frozen longan fruits and canned longan fruits. Fresh
longan fruits and other fresh fruits were equally liked. The respondents indicated that Thai
longan products had a good reputation, were of high quality, had reasonable price matching
quality, were readily available, and had good advertisement campaign. Sale promotion of Thai
longan products was also carried out regularly. Respondents of all age groups liked all longan
products equally. However, respondents of high age and higher income group tended to like
Thai longan products more than a group of young age and lower income did. Apart from that,
respondents of high age and higher income group stated that Thai longan products were not
expensive and tasted the same as products from other countries. Respondents who perceived
that Thai longan products had good reputation showed their high purchase intent for future
oceasions.

Majority of Singaporean respondents highly liked fresh longan fruits but quite liked dried
longan flesh, whole dried fruits, frozen longan fruits and canned longan fruits. Fresh longan
fruits and other fresh fruits were equally liked. The respondents also indicated that Thai longan
products had a good reputation, were of high quality, had reasonable price, were readily

available, and had good advertisement campaign. Sale premotion of Thai longan products was
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also carried out regularly. Respondents of all age groups liked all longan products equally.
However, respondents of highser income group stated that Thai longan products were mare
expensive than & group of lower income did. Apart from that, respondents of lower income
group stated that Thai longan products had reascnable price matching quality, had good
advertisement campaign and were always available. Respondents who preferred the taste and
flavor of Thai longan products showed their high purchase intent for future occasions.

Majority of American respondents highly liked fresh longan fruits but quite liked dried
iongan flesh, whole dried fruits, frozen longan fruits and canned longan fruits. Fresh longan
fruits and other fresh fruits were equally liked. Respondents of higher age group preferred fresh
longan fruits, canned longan and the taste of fresh longan more than a group of low age group.
However, the respondents did not agree that Thai longan products had a good reputation and
good advertisement campaign, were of high quality and readily available. Results indicated that
Thai longan products were still unknown and weak in USA market. Respondents who highly
liked Thai longan products showed their high purchase intent for future occasions.

Majority of Canadian respondents highly liked fresh fongan fruits, dried longan flesh,
whole dried fruits, frozen fongan fruits and canned longan fruits. Fresh longan fruits and other
fresh fruits were equally liked. Respondents of all age groups liked all longan products equally.
However, the respondents did not agree that Thai longan preducts had a good reputation and
good advertisement campaign, were of high quality and readily available. Results indicated that
Thai longan products were still unknown and weak in Canadian market. Respondents also
stated that Thai longan products were quite expensive but tasted better than products from
other countries.

From results shown above, the marketing mix for each target market has been proposed

as follows:
China :

Chinese people from 45 years of age with annual income of CN Y 80,000 are potential
consumers for Thai longan products. Longan products aimed for China should be of high
quality. Existing products need to be improved to possess specific characteristics in
accordance with consumer needs and expectations. Those specific characteristics will help
determine acceptability and purchase intent. There should be variety of products with different
price levels to be chosen by target consumers. New market channels for Thai longan products
and effective means of transportation have to be established. Products of high quality and

stability should reach target consumers as guickly as possible. There should be systematic
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campaign to communicate informaticn on Thal longan products with target consumers
continucusly.

Hong Kong:

Hong Kong people from 24 years of age are potential consumers. Since Thai longan
products have a strong position in Hong Kong market, thus maintaining of an existing market
should be a proper marketing strategy. Longan products aimed for Hong Kong market should
have the same qualily level as or better than the existing ones. Product price should alsc be
kept to the same level. New market channels should be established and advertisement
campaign should be done increasingly to wipe off some negative images of Thai longan
products.

Malaysia:

Malaysian people from 24 years of age are potential consumers. Thai iongan products
have also a strong position in Malaysia market, thus maintaining of an existing market should be
a proper marketing strategy. Longan products aimed for Malaysia market should have the same
quality level as or better than the existing ones. Product price should also be kept to the same
level and in accordance with quality level. New market channels should be established and
advertisement campaign should be done increasingly to wipe off some negative images of Thai
longan products, especially the issues of product safety.

Singapore:

Singaporean people with annual income of less than SN § 10,000 are potential
consumers. A proper marketing strategy for Singapore market is product differentiation. Variety
of products with various price levels should be offered. Maintaining existing market channels
and creating new ones should be emphasized. Advertisement campaign should be done
increasingly to wipe off some negative images of Thai longan products.

USA and Canada:

Potential consumers should be more than 24 years of age. At present Thai longan
products are not well known in these markets. Campaign to promote Thai longan products and
communicate with target consumers should be introduced effectively and continuously. High
quality products should be aimed for these markets. Networks of market channels need to be
created systematically and continuously. Immense effort is needed should there be any market

5Uccess.





