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Abstract

The objectives of this study are to estimate demand for fresh longan and its main
processed products exported to targeted markets, and to estimate overall supply of longan
products. The qualitative methods such as documentary study, expert opinions, survey of major
area of longan production supply, and survey of intention to buy longan products are used in
this study. Further, the quantitative method, linear regression, is used to estimate guantity of
fresh longan supply in the future as well as the longan products exported to targeted markets
(China, Hong Kong, Malaysia, Singapore, America and Canada). The assumption of this
analysis is that there is no dramatic change in behavior of longan growers and buyers. The
quantitative analysis is constructed using Eview software.

For the gualitative part, the results show that the supply quantities of fresh longan from
Thailand, China, Viet Nam, Taiwan, America, and Australia are likely to expand in the future.
because longan growing area has expanded and, hence, increased the quantity of processed
longan. The estimated demand of Thai fresh longan is likely to be stable. It is because the
majority of fongan consumers are Asian. There is a few possibilities to expand to western
markets because the consumer tastes and preference in these countries are not matched with

the longan. Moreover, some countries in these areas prohibit the used of Sulfur dioxide as a
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preservative substance in canned longan. Additionally, the supply of iongan is likely to be
available all year round because of the technology change. Therefore, it is not necessary to
consume processed longan product. However, the results of the survey of intention to buy show
that consumer from all studied countries definitely would buy longan product and Thai longan
products and definitely would recommend other people in the future. Hence, in the near future,
there is, still, demand for Thai longan products from the experienced consumers.

The quantitative method is divided into 3 models. First medel is the estimation of
quantity and price of fresh longan. The trend of Thai fresh longan is likely to increase. From
2003 to 2005, the estimated quantities are 350,579, 377,088 and 401,905 tons per year
consecutively. Conversely, price of exported longan products should slightly decline. With the
assumption of constant external factors, it could be estimated that the import demand for
longan products for all targeted market is likely to increase. However, the increase in import
quantity depends on longan products price elasticity of each targeted market. Approximately,
the exports of fresh tongan should be about 32 percent of all fresh longan supply while the
domestic consumption of fresh longan should be 15 percent and the rest (53 percent} of the

supply can be processed.





