unAnea

UALATINTG : ABTC/ATS/00017
Falasanis - gUuuLEUNIg Nangss WATNIFABANINUNNE NIRRT INERAT
nslAnEn acuayulng Auanseslny  anatinuwians Samdng
'8 =
NENTENU
d' a o o a A o & a o [ % c
FAUNIAY :  IMT WINA , LLNTHU ANDLTLITIBNI
NUINEA-INTANAIH) TN
E-mail Address : supperpu@yahoo.com

F2azIAIATINIG ¢ 1 AU 2550 DN9SUN 30 LWBEL 251

N33 UULIEUNIS AANTIN LATNIIRBANNNNIE NNINBUNLNTINSAS :
natiANE aouayulng Auarasdlsy  dunetinuwians Aaninganufand

TneanldannnisAnmsiii Raulaguuuduniansaluaouayulnegaly
X 9 o P Y = =< g =
Hessuneiidauazdilsznounisldinies viladunie Tnalqauazannialuacuayulng
AU 6 A UaTIEUINnHnIiesiean e luasuayulngil azlifianssn uazni9de

= Lo = = .

AINMNNEAINENANIANe wiwiy sonlidefheRencnmanasiae ] wenangluuy

¥ o U v == i// dw v o Yy Y dl
Eunena TuguAINaNILA [INNITANTN ma‘qumqamﬂim@mmumq manleg

a
1 v

semrneaauanuinsiuumavisanennalnfAsaiuaouayulng  Selsznaudon 00
Wiz Aoudazaniaeg uazlauwin dafunisatuayunisveaiandanseas wiiiluanwoy
POUTUNHATHINN  iesandnsazisuzasasuayuinsiulildimesusdifduaounems
=~ S . a A > o) a S '
Wenetapeunananpeayulngtiy  iWunanasmianensinseguniniuetiewin
a o o | v ¥ ¥ = ://d’l ya ] dld
wazranaInNNanIsadanaainesude  TunisAnmaian e ldfanssusg o A
UszTamiissagilsznaunisuaztinveaianiiasaingdniseanuuudnga e
o ! dl =KX a ' dl = = al o dl
dnvisafigndefanssusing o) Aesdluaouayulng  sanldfededwiaanuazaani
o 1 dl % v dl ° a 3 dl % v
tnriesiendasnisiineuasuagulng  WeianAasiunldaindusznaunisuay
Stk NNuINFINALANAALTWIBINaavinTiNsAN I AT 1a gL uuy
nanssunAeuianysnliazassindmiuiedlsznaunisuaziinvieadien  wazainnig
aanuuLdnsaliduinveauinaauarfilsznaunisnisveanen N linanauiuann

o ! dl 4 dl ¥ dl | o 2&1 =
UNNBN LVIEI’JIMV’]’NN@Hl@VI@ZL“ﬂ’ﬂﬂ Lﬂﬂmmqumguiwa‘mummummu LAZNITANEN

Tuassiinalaqdnilud e lamiasinatiaguiunivasiendansmnin st usa i



AUAN © JUuLLEUNN fAngsd N19RRANNTNNY NVIeNWIEREINEAg

AuANulng



ABSTRACT

Project Code : ABTC/ATS/00017

Project Title : Activity Route Formulation and Meaning Communication of Agricultural
Tourism ; a case study of Herb Garden at Tambon Klong Prab, Ban
Nasan , Surat Thani

Investigators :  Puechphol W., Kongwichianwat N.
Suratthani Rajabhat University

E-mail Address : supperpu@yahoo.com

Project Duration : 1 September 2550 - 30 April 2551

The finding of Activity Route Formulation and Meaning Communication of
Agricultural Tourism ; A case study of Herb Garden at Tambon Klong Prab , Ban Nasan
, Surat thani research the researcher has got the route formulation inside the herb
garden that in primary the researcher and entrepreneur had use only one route. The
routes that the research and entrepreneur used have six destinations. While the
research and entrepreneur explore around the herb garden we found there are many
activities that have shown on the map, handbook, brochure, and include the signboard
as well.

Beside that a study carried out of the researcher found that there have
another route to connect between the herb garden and another tourism destinations
around the herb garden such as Pha cave, Salaartit garden, and massage house. This
is to support agricultural tourism and focus on health tourism. Because of the strength
characteristic of the herb garden if not only agricultural but the herb is the best product
which is good for health.

A study carried out from this research that there are many useful activities that
the researcher found which is good for entrepreneur and tourism. From the
questionnaire that the researcher had done with the tourists about the activities that
tourists hope to get from the herb garden and also the facilities that the tourists want to
get from the herb garden. The tourists want to have more activities about health such as

massaging and herb sauna. For the facility the tourists want to have more information



about the herb garden such as handbook, signboard to show the way to go and the
tourists also want to have more toilet, relaxing place and rubbish bin. Therefore, the
researcher got opinion from entrepreneur and community together with finding of
completed and excellent for entrepreneur and tourists.

According to the questionnaire the asked about the tourists and tourism
entrepreneur perception the feedback for the tourist was very good. The number of
tourists who interesting to visit the herb garden was increases. The researcher hopes

this research will be useful for the sustainable agricultural tourism in further.
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