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Abstract

Project Code: ABTC/NKP/0002

Project Title: A Guideline for Leveraging the Brand of Agricultural Product and
Tourism Destination into Development Tourism Industry of
Nakhonpathom Province

Investigators: Punyasiri S. ,Tanyong P. ,Sirintanathorn N.
Nakhonpathom Rajabhat University

Project Duration: 1 October 2008 — 30 September 2009

A Guideline for Leveraging the Brand of Agricultural Product and Tourism
Destination into Development Tourism Industry of Nakhonpathom Province aims to 1)
study tourists’ consumption behavior in agricultural products and tourist destinations in
Nakhon Pathom province, 2) benchmark brands of agricultural products and tourist
destinations in Nakhon Pathom province with the competitors, 3) find the new brand of
brands of agricultural products and tourist destinations in Nakhon Pathom province. And
4) find a guideline for Leveraging the Brand of Agricultural Product and Tourism
Destination into Development Tourism Industry of Nakhonpathom Province. The study
employed various techniques for data collection. These included brain storming, in-
depth interviews and questionnaires. The data were analyzed by statistical analysis
through the use of Means, Frequency and Percentage.

The result found that the most popularity destination is Prapathom Jadi and the
most popularity agricultural product is Pamelo. The competitive benchmarking of the
pamelo found that the total-sale, production, channel of sale and the Geographic index
had more advantages. The competitive benchmarking of Prapathom Jadi found that the
public relations and visitor services were disadvantages. Therefore, Nakhonpathom
province should increase the productivity of pamelo, use geographic index
implementation, and the integration of the development in the channel of sale and the

public relations.

Keywords: A Guideline for Leveraging, Brand, Agricultural Product, Tourism Destination,

Tourism Industry
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