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Abstract

Project Code : TRI/UTLGM-52004

Project Title  : Development of Thanalai Road to be the Cultureal Tourist Destination in
Chiang Rai Municipality

Investigators : Lakakhul A., Chaipamonrit S.
Chiangmai University

E-mail Address : Apichoke@mail.acr.cmu.ac.th, sant_tichart@yahoo.com

Project Duration : 1 August 2009 — 31 July 2010

The city which has distinct architecture identity as well as exquisite
environment and landscape is counted to be a living city and a tourist destination and
also causes numerous income to that city sustainably. Therefore, the study of city's
architecture should be proper as well as other aspects concurrently. Formerly, the city
development is not clearly focused on the architecture as a result this study aims to
investigate the architecture style which is related with the area and the people’s
participation in choosing the appropriate architecture style in order to develop the city to
be the identity architecture. The study also focuses on improving the law to be more
obvious and developing the city to be the cultural tourist destination by using Thanalai
Road in Chiang Rai Municipality as the case study.

The data of this study are the architecture which is related with Chiang Rai city
and its history. Then 20 architects in Chiang Rai propose the appropriate architecture
style with 4 kinds of buildings along Thanalai Road ; government buildings, shop
houses, commercial buildings and residential buildings. The architects also design the
compositions to improve the road more perfectly. Then, the sketch is chosen by 400
samples of the people living in Chiang Rai city. The result of the study shows that most
people choose the local style and this style will be used as the guideline of building the

contemporary architecture for others buildings. Regarding to the tourist activity style, the



people choose walking street full of local Chiang Rai products. This activity will also

bring sustainable income to Chiang Rai city in the near future.

Keywords : Cultural Tourist, Architecture Identity, Chiang Rai Municipality



