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ABSTRACT

Project Code : TRI/UTLGM-52008

Project Title : Social and Cultural Impact of Tourism in Wat Ket Community,
Chiang Mai Province

Investigators : Suparatpreecha V. , Katawandee P.
Chulalongkorn University

E-mail Address : s-vipada-14@hotmail.com

Project Duration : 1 August 2009 — 31 July 2010

The Purpose of this research explores, from the points of views of 3 groups of stakeholders
which are community and entrepreneurs as well as governmental authorities, the social and cultural
impacts of tourism on Wat Ket Community in Chiang Mai, Thailand; and ranks those impacts in terms
of importance. In addition, the study also investigates tourist’s satisfaction with tourism offers in Wat
Ket Community. The result expected also includes the measures to alleviate the identified negative
impacts.

The study was done by collecting the survey data by using observation ,questionnaires and
the in - depth interviews .Research tools applied in this research are questionnaires and in - depth
interviews with samplings of community, entrepreneurs, governmental authorities, and tourists ,
totalling 783 persons. Research statistics are percentages, means, standard deviations, Chi-square
test, rating scales of Likert's scale, Analysis of Variance: ANOVA by Tukey’s Multiple Comparisons.

The results reveals that the 3 groups of stakeholders perceive that tourism has moderate
impacts upon Wat Ket Community’s social and cultural aspects. With regards to socio-cultural
positive impacts, the 3 groups of stakeholders agree that first and foremost, tourism enhances
cultural pride. Secondly, tourism places a value on preservation of local culture and customs. Thirdly,
the income generated by tourism is directly used to develop historically significant areas and
buildings. On the other hand, the 3 groups also have some reservations about tourism; namely, the
demonstration effect, the commoditization of culture, changes in the traditional way of life, in-
migration and exclusion of a certain group of local people. Furthermore,The study illustrates that
tourists satisfaction is ranked high. To lessen the negative impacts, the community should come up
with conservation and development measures with regards to physical restraints and cultural assets
of the area. Tourism policy should be set with socio-cultural purposes in mind and not simply to

boost tourism or the economy, while genuinely involving stakeholders.
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