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ABSTRACT
Project Code : TRI/ATCRC/0001
Project Title : Muay Thai : A Green Season Commercial Innovation on

theAndaman Area
Investigators : Dr. Raja Syed Tengku Sulaiman
Mrs. Wanna Pitaksan

Miss. Kantinut satiramanus

E-mail Address : tengkusulaiman@hotmail.com
Project Duration : 1 August to 31 July 2010, and expanded to 31 January
2011

The purpose of this research is to study Muay Thai as a green season
commercial innovation on the Andaman Area. There are 6 steps for determining
the green season commercial innovation as mentioned above :

1) Determining the background and problems of Muay Thai tourism, local
sports, and other related cultural-arts of the Andaman Area.

2) Assessing the business environment of Muay Thai tourism, local sports,
and other related cultural-art activities of the Andaman Area.

3) Construction the sustainable green season commercial innovation in
Muay Thai tourism, local sports, and other related cultural-art activities of the
Andaman Area.

4) Estimating tourists’ general satisfactions upon routes, tour packages,
and others in Muay Thai tourism, local sports, and related cultural-art activities of
the Andaman Area.

5) Study the relationship between marketing mix factors and product selective
satisfactions in Muay Thai tourism, local sports, and related cultural-art activities of the
Andaman Area among the 4 target tourist nationalities such as Australia, Scandinavia,

German, and Franc.



6) Creating the guide lines for upgrading the commercial innovation in Muay
Thai and related other activities for activing the economic of Andaman area during

green season time.

There are 6 findings of this study

1) Muay Thai Andaman is known as the best martial art and admired among
the foreigner tourists from the several parts of the world for along time. Therefore,
the Andaman area people can earn a living utilizing Muay thai activities for ever and
ever. Apart from that, the research also found that Andaman area had a high level of
problem in  Muay Thai tourism business management. More specifically, it extremely
confronted with many obstacles about foreigner business competitors, expense of office and
land for rent, lack of English and other languages communicational experts, tourist visa,
Muay Thai tell stories for guide, and standard of price arrangement.

2) Muay Thai tourism in Andaman area is consisted of many powerful business
environments. Moreover, it pay a significant role in responding both strength and weak
points of the area.

3) The experts from Delphi Technique Process suggested the 11 factors for
designing the green season commercial innovation of Muay Thai Andaman tourism industry
such as routes, Muay Thai activities, local sports and related cultural-arts activities,
accommodations, Muay Thai tell stories, sustainable tourism management, product control,
promotion, price, place, and public relation.

4) The satisfaction of tourists were considered at high level in all aspects of Muay
Thai Andaman management. However, the research also found that there were significant
difference in overall tourists’ satisfaction mean scores between Asian and Western nationality
at .05 level. As viewed by separated aspects, it was found that there were also significant
difference at the level of .05 among the respondents differing in Muay Thai stadium and
camp, whereas there were no significant difference among those differing in routes, tour
packages, and other related cultural-art activities.

5) The product as a constructional commercial innovation consisted of 8

tour packages were directly influenced on satisfaction of all target group tourists



such as Australia, Scandinavia, German, and France. While price and promotion
were secondly selected respectively.

6. The Andaman Area will pay attention in upgrading and developing its brand
name “Amazing Thailand : Muay Thai Andaman Green Season One Price”. Moreover,
the constructed 8 tour packages especially the most outstanding tour program
“Andaman Ironman Super Fight XL: A-I XL” should be immediately promoted among all
tourists from several parts of the world. A part from that, the product value should be
increased utilizing the following strategies : excellent service, impartial price, effective

promotion, continuous public relation, firm cooperation, and sustainable tourism.
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