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Abstract

This research aims to construct the guideline for promoting awareness and enhancing
capability of tour operators and travel agents in performing roles to mobilize the sustainable
tourism development in Phuket province. The research was done with the participatory
action-based research approach; all relevant stakeholders are the units of study for this

research.

The research findings indicate that travel agents in Phuket aware to the positive
economic, impact at highest level on average but aware to the negative economic impact
and social and environmental impacts (both positive and negative) at high level. They
perceive the negative impacts of social and environmental aspects at highest level but

perceive the positive ones at high level in all aspects.

The tour operators and travel agents have very high level of awareness in performing
their roles to support sustainable tourism development, however, they rate their real
performance in those roles at high level. The most important internal factor to their
capabilities in performing those roles is the effectiveness of legal enforcement and ability of
staffs. Moreover, the most important external factor is the government campaign for
promoting responsible tourism and the most influential external factor are the severe
competition among the firm and the ease of entry into (or exit from) tour operator and

travel agent business.

Keywords: Sustainable Tourism Development, Tour Operator, Travel Agent
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