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Abstract

This research topic was Healthy Aging Promotion of JBRIC and ASEAN
countries. Purposes of this study were (1) to investigate needs of healthy aging
tourists of JBRIC and ASEAN countries. (2) to analyze the potentiality of tourism
industry business of healthy aging tourism and (3) to develop model of healthy aging
tourism promotion in nation and international level. Survey research and qualitative
research such as in-depth interview, focus group and seminar workshop were
employed. Subjects consisted of 780 elderly tourists, 144 tourism businessmen and
50 administrators in relate agencies of healthy tourism both government and private
sectors.

The results were found in 3 parts as follows:

Parts1: Behaviors and needs of healthy aging tourists of JBRIC and ASEAN. The
tourism objectives were to relax and recreation, they preferred to stay in resort and
hotels. Healthy promotion activities were Thai traditional massage, spa hydrotherapy
hot pool and hot spring and healthy physical check-up. Factor effecting to select
healthy promotion was an appropriate price. The ASEAN tourists needed healthy
tourism information by using internet while JBRIC tourist using journal media. The
ASEAN tourists interested in healthy tourism program along with shopping and
souvenirs while JBRIC needed healthy tourism program along with national tourism
destination and duration of travel in each trip were 6-10 days.

Tourism business in healthy aging tourism had potentially in work
performances and profession skills in high level including ability to take care and
service for elderly. In health tourism business, was reported that hospital business
accommodation business, health promotion business and tourism had high standard,
however, their business has not really service directed of the elderly group. Lastly,
the health personal needed to improve foreign language communication and
knowledge of carrying the elderly.

Part 2 : Health promotion tourism model for healthy aging tourism in JBRIC
and ASEAN. The results indicated that the model should composed of grouping the
elderly, behavior of health tourism study, and the integration to various organization
of promote medical wellness tourism and wellness tourism.

Part 3 : Networking management of healthy aging tourism and ASEAN region, it
was reported that the potentiality of cooperating and coordination between national
and international organizations in health tourism including exchange process of

earning and cooperating in workshop and seminar were recommended.
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