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Abstract

This research examines the Model and processes of Buddhism-based tourism
development in Thailand. The objectives of this research 1) to study the Model and
processes of Buddhism-based tourism in Thailand; 2) study the behavior of tourists and
the process of expression of religious values; 3) study the routes that Buddhist tourists
take and the resources found along those routes; 4) establish a Buddhism-based tourist
network in Thailand; and 5) analyze the effects of tourism on the Buddhist way of life
and culture, and to perhaps formulate guidelines to develop religious tourist locations in
a sensitive and sustainable fashion. This research has four parts, and they are:

1) The Model and Processes of Buddhism-based Tourism Management i

5

Northeastern Thailand: The Process of Changing Merit Routes to Dhamma Routes

2) The Model and Processes of Buddhism-based Tourism Management i

5

Northern Thailand: Learning to create History and Culture
3) The Model and Processes of Buddhism-based Tourism Management in
Central Thailand: Buddhist Art Management for the Beauty of the Mind and Wisdom

4) The Model and Processes of Buddhism-based Tourism Management in

Southern Thailand: Value-oriented Communication and Integrated Development.

The research methodology used in this work is primarily documentary, and
correlation analysis of Buddhist-tourism related data is used in the search for concept,
meaning and attitude. Included in the analysis is a treatment of environmental and
natural resource management activities in the temples. The results of this research are
as follows:

1. The Buddhist tourist routes in Thailand map out a path of cultural diversity.
These routes include the dimensions of religious faith, history, religious activities, and
local culture. Many of the popular temples that feature Buddhist art are beautiful, and
attract visitors. One Buddhist belief that is very popular is that of the Sacred Buddha.

2. The forms and activities of tourism in the temples are linked to Buddhist
beliefs, and local culture and tradition. The research points to five main domains in
Buddhist tourism and the routes taken: 1. activities associated with faith and belief in the
Buddha; 2. activities to do with faith in Buddhism and cultural traditions; 3. activities

concerned witBuddhist Art; 4. activities associated with Thai and Buddhist history; and

5. activities to do with the practice of Buddhism.



3. The management of tourism in temples in Thailand includes a lot of
resource management. It also involves the facilitation of social development, moral
development, and devotional and meditation-related practices.

4. The resources of the Thai temples that conducted tourism-related activities
were measured and key indicators were various factors like Buddhist art, social and
cultural support resources, and Buddhist moral and intellectual values. In terms of the
ability of temples to function as tourist sites, it was found that overall there was a high
potential for such activity and that tourists could contribute to economic and social
development. Some temples are very tourism oriented, and there are many temples
that are still limited in their ability to conduct tourism.

5. Communities along the tourist routes participate in the promotion of Buddhist
tourism in the areas of management, authority and support.

6. The results of documentary research and survey of tourist opinions
indicated that Thais and foreign tourists are interested in learning and the following the
principles of Buddhism - many of them are especially interested in development of
mind and wisdom. Most participants in the sample group stated that temples had done
a good job in providing enough information, sufficient introduction to Buddhism, and a
suitable and comfortable place for living and practice. An understandable model of
mind training was provided. Many tourists came away from practice better able to see
the value of human birth, life and death, better able to develop their minds and
wisdom, more aware of the value of Triple Gem and the value of preserving the
precepts, and more knowledgeable about the significance of Buddhist traditions and
festivals. They reported that they were better able to apply the Dhamma to their daily
life.

7. Buddhism-based tourism has positive and negative impact on the temples.
Positives included the provision of income, new challenges and new learning about
various subjects. A number of temples reported that they did not have enough trained
staff that could pass on general information, explain the Dhamma, and teach meditation

to foreigners.
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