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Abstract

Project Cod:
Project Title: Model and Process of Buddhism-based Tourism Management in central
Thailand : Buddhist Art Management for the Beauty of the mind and
Intelligence.
Investigators: Dr. Natdhira Sridee, Dr. Panya Klaydesh, Mr. Duangdee Aotsoo
Faculty of Buddhism Mahachulalongkornrajavidyalaya University
E-mail: kratai sa@hotmail.com, kratai im@yahoo.com
Time: 1 May 2012 - 30 August 2013

This research project, entitled Forms and Processes of Buddhism-based
Tourism Management in Central Thailand: Buddhist Art Management for the Beauty of
the Mind and Intelligence, had four major objectives viz. 1) to study the forms and
processes of Buddhist temple tourism in central Thailand, 2)a to study the behavior
of Buddhist tourists, and 2b) to survey their opinion of and degree of satisfaction with
tourism that is aimed at developing beauty of mind and wisdom, 3) to study tourism
routes and the resources found along those routes, and 4) to analyze the effects of

tourism on Thai society and Buddhist culture in central Thailand.

The methods of research used were a) documentary study, b) field study-
meetings with small groups of people involved with tourism, ¢) academic seminars,
and d) questionnaire. The population and samples consisted of monks -
representatives of temples or organizations related to tourist management -
approximately 1-5 people in each temple by focus group and interview, private
tourist companies and government representatives - approximately 50 persons took
part in seminars, and tourists and tourist companies connected to the 36 temples - a
total of 400 people were surveyed, and the group contained 200 Thai tourists and
200 foreigners. Questionnaires were distributed, collected, and then analyzed, and
qualitative and quantitative analysis was conducted on the data. In this research, we
used frequency, percentile, mean, S.D., T-test and F-test to analyze and synthesize
data in order to test our assumptions and develop our learning about, and
conceptual understanding of, the forms and processes of Buddhism-based learning

activities in temples.

From the study, the results fall into six domains;



1. The management model of Buddhist temple tourism in central Thailand
consists of a)architecture/ Buddhist arts b)historical tourism c)traditional and cultural
tourism d)visiting and paying respect to sacred Buddha images e)meditation practice
f)social relationships and community development. The Buddhist art objects in each
temple are unique, famous and attractive and give each site its own identity. The
images can be classified according to posture for example, standing or reclining, and
also by attitude, for example, subduing Mara. Buddhist art and objects of art are not
limited to Buddha images, and the research also identifies other prominent forms
such as stupas, and images of Bodhi trees, and Buddha footprints. All Buddhist arts
are used as a medium to lead tourists to practice meditation. The tourism
arrangement in temples was observed to be well-organized, and designed to
conserve energy. The temples often took advantage of natural resources and the
tourist activity was designed to fit into the area’s natural habitat as much as possible.
Attempts were often made to blend local society and culture into the experience,

and such activities were promoted through tourist and media networks.

2a. the study of tourist behavior in the temples of central Thailand found
that most tourists journeyed with their family by private cars to the temples. They
often came to the same temple a number of times, on one day trips, and their
primary objectives were to travel and holiday. The tourists had information about
temple from the temples’ website, the Tourist Authority of Thailand (TAT), and from
their friends or relatives. Tourists usually spent about 1,000 Thai baht person per
time. Moreover, the point of views analysis indicated that tourists felt that most
temples in central Thailand were very interesting and attractive, and the famous and
historical monuments had a peace inducing effect. The research also suggested that
some of the objects of art, like graceful Buddha images, which had a very long
history, encouraged the tourists to investigate further, and indeed such images

became people’s spiritual anchors.

2b. The opinion questionnaire and satisfaction questionnaire given to both
Thai and foreign tourists offered some interesting information. The Thai tourists were
mainly females, in the 21-30 years old age range. Many of them were still students,
and they were studying at the undergraduate level. They came to visit the temple to
relax with their families and friends, and to find out more about Buddhism. They also
came to appreciate Buddhist activities such as salutation to the Buddha and praying.
In terms of opinions, Buddhist objects of arts like big¢ Buddha images scored very
highly. Management of tourism and information were the highest scores. Welcoming
to the site, facilities, attractions, and transportation achieved lower scores, which

decreased in that order. The Thai tourists were satisfied with Buddhist temple tourism



in central Thailand, and overall the activity scored very highly. The highest
satisfaction scores were achieved by facility access, facility tourist resources, and the

Buddha images. Management and service did not score as well.

The foreign tourists were mostly women in age range 21-30 years old, who
had graduated with bachelor’s degrees. They were often business people. They went
to visit temples when they were on business trips or educational tours in Thailand,
and they often went to the temple when they went to visit their friends in another
area. They went to the temple to appreciate the beauty of the temple and the
Buddhist objects of art in the temple. They also liked to take part in festivals. In
terms of their opinions about their experience in the central part of Thailand, the
Buddhist objects of art scored in the average range. The tourists rated their welcome
highly, but were less enthusiastic about the management of tourism, transportation,
attractions, facilities, and information, in that order. The degree of satisfaction that
foreign tourist had about Buddhist temple tourism in central Thailand was average.
The highest score was achieved by authority service quality, but management, access
to facilities, Buddha images, and facilities in the attraction did not score as well, and
decreased in that order. Then, a comparison of the opinion and satisfaction held by
Thai and foreign tourists showed that the opinion and satisfaction of the two groups
with Buddhist temples tourism in central Thailand differed at a statistical significance
of 0.5, and the opinions held and degrees of satisfaction felt by Thais were higher in

all aspects studied.

3.The study of tourist routes and the resources found along those routes
suggests a nine way thematic division: 1) Sacred Buddha temples, 2) Reclining Buddha
temples, 3) Seated Buddha temples, 4) Big stupas, 5) Buddha’s footprints, 6) activity
temples, 7) Buddha images that were found submerged in rivers and reclaimed, 8)
Combined Buddha image sites, and 9) Big Buddha image sites. The evaluation of the
potential of temples to conduct tourist activities suggested that of 36 Buddhist
temples examined, 28 temples scored in the maximum range, and 8 temples scored

in the high range.

4. The study of the impact of Buddhism-based tourism on local Thai
society and Buddhist culture suggested positive and negative impacts.1) Positive
impacts: the tourism challenged the community to get active, and it made people
think for themselves and explore new ways of earning an income. People were
stimulated to come together in new ways, and build resources related to tourism -
resources that would last and could be operated sustainably, for the good of the

economy, environment and society. 2) Negative impacts: included environmental



problems such as increasing garbage from tourists, and the over-use of water from
local natural ecosystems. Other social problems included the rapid arrival of foreign
culture that locals tended to copy, conflict in ways of thinking, loss of privacy, and

loss of local identity.

6. The research raised a number of issues concerned with the management
of Buddhist temple tourism in Central Thailand. They were; 1). Management did not
get enough cooperation from relevant authorities. They should do more to assist
management. 2) The activities aimed at attracting tourists did not match supply and
demand well. There needs to be a careful balance struck to ensure that enough
tourists go the sites, but at the same time the sites are not over-exploited to the
detriment of the locality and to Buddhism. 3) Quality of service is often inadequate. It
needs to be heavily promoted and supported by the tourism and government
administration. 4) The environment and landscape need to be protected. A lot of
construction has taken place often with little regard to the environment. The tourist
office needs to ensure that development is well-managed and has the co-operation
and agreement of local communities. The natural environment is truly a valuable
resource in the tourism development process. 5) The tourists often lack awareness of
and responsibility for conservation of the resources, and this can lead to tourist
attractions degenerating. The authorities should therefore present tourists with a
strong yet polite message about environmental care, and encourage local owner to
take care of and be responsible for tourism resources. 6) The local communities
sometimes fail to select good managers and workers for the tourist sites. The tourist
authorities and local people should select good and skilled people who are

enthusiastic about participating in temple activities.

Key Word: Tourism, Cultural Tourism, Buddhist Learning, Development of Mind and

Wisdom, Development Model of Buddhist Temples Tourism
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