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Abstract
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49159019 “Government’s Role in Developing Creative Tourism with the
Collaboration of Private and Community Sector along the Economic
Route in the Upper Greater Mekong Sub-region: A Case Study of
Thailand (Chiang Rai/Chiang Saen) — Republic of the Union of Myanmar
(Kyaing Tong) - People’s Republic of China (Jinghong) — Lao People's
Democratic Republic (Chiang Thong, Luang Prabang)”

Fatinide Tumrong Udompijitkul, Pannee Suanpang,  Benjaporn  Damapong,

Shatchaya Dongjun

The aims of this research are 1) studied government’s role in developing
creative tourism in the Upper Greater Mekong Sub-region 2) developed the
collaboration of government, private and community for developing creative tourism
in the Upper Greater Mekong Sub-region 3) studied the economic route in the Upper
Greater Mekong Sub-region 4) studied creative tourism in the Upper Greater Mekong
Sub-region and 5) developed the body of knowledge in government’s role in
developing creative tourism with the collaboration of private and community sector
along the economic route in the Upper Greater Mekong Sub-region. The qualitative
research methodology was conducted by using PAOR approaches (Planning: P,
Action: A, Observation: O, Reflection: R). The data was collected from the key
informants means those people who are involved with policy marker and operation
in government sector, private and local community in four countries. The knowledge
management tools (KM Tools) were utilized by using keys words, mind mapping,
storytelling, and dialogues.

The result found that; the government’s role in developing creative tourism
in the Upper Greater Mekong Sub-region were consisted of 1) defining policy and
strategy for tourism 2) supporting and developing to be center of tourism 3)
preserving tourism resources 4) supporting local identity development 5) sustaining
value creation and safe in tourism 6) developing laws and regulation for tourism 7)
collaboration with the country neighbor 7) coordination with organization with the
country neighbor 8) supporting and linkage the tourism routes 9) promoting and
marketing tourism and 10) sustaining tourism standard.

The collaboration of government, private and community for developing

creative tourism in the Upper Greater Mekong Sub-region was consisted of 1) the



)

collaboration from every sectors for planning creative tourism policy, developing
creative tourism activity and participating local community 2) developing creative
tourism activities in four countries such as Songkran festival, Loy ka tong festival,
Civilized Tribes festival and OTOP festival and 3) collaborating to developing creative
competency.

The economic routes in the Upper Greater Mekong Sub-region starting from
Chiang Saen have several historical heritages, Mekong river boat sailing, historical art
museums, taste of Mekong’s fish, Unseen in Chiang Sean including Ban Sew home
stay and 70 historical temple. Kyaing Tong was beautiful with natural resources and
historical heritages, the Unseen including the OTOP handmade knife, the local
community life style of Thai Lui and morning marketing. Jinghong consisted of
tourism variety that integrating Thai Lui life style and tourism attraction. Chiang
Thong was the world heritage site which beautiful with historical, cultural and
natural.

The creative tourism in the Upper Greater Mekong Sub-region were
consisted of community, government, private, creative tourism and cultural. The
creative tourism were developed by the communities participation, using local
resources, small group activities, learning and experiences and participation form
every sectors. The procedure were including creative tourism planning, tourism
activities, utilizing local resources, learning cultural in community and promoting
creative tourism.

The body of knowledge from the studied of government’s role in
developing creative tourism with the collaboration of private and community sector
along the economic route in the Upper Greater Mekong Sub-region were developed
in “CREATIVE Model” which C = Competitive Advantage, R = Resource Utilization,
E = Education, A = Attractive Activity/Event in tourism, T = Technology Use,
| = Innovation, V = Value Creation, E = Environment Preserve. Moreover, the role of
government responsible from defined policy and strategy for tourism, supporting the
investment in tourism, preserving local indentify, developing laws and regulation for
tourism, collaboration and supporting tourism. The private sector responsible for
investment in tourism and develop the quality of services, employ the local
community and collaboration with government. Local community responsible for
learning and collaboration with government and private sector participating the
creative tourism activities, preserving cultural and natural and developing

communication skills for telling the community history.



