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Abstract

This research aimed to investigate (1) the development for local guides’ ability in order
to develop community based tourism in Lower Northeastern of Thailand, (2) the enhancement
of potential, value, and worth of local wisdom in Lower Northeastern of Thailand for Tourism
Promotion, (3) patterns of marketing potential development for health tourism to increasing
potential of value, and worth of tourism product, (4) the potential development for
communities in Lower Northeastern of Thailand to serve volunteer tourism, and (5) the
encouragement for local tourism business owners and local people could use information
technology to forecast and plan their tourism products including management and maintain
tourism resources in Lower Northeastern of Thailand. The researchers used participatory action
research, participant observation, in-depth interview, questionnaire, and field trip as the
research instruments. The research was conducted focus in Lower Northeastern of Thailand:
Nakorn Ratchasima province, Surin province, Sisaket province, Ubon Ratchathani province, and
Amnatcharoen province, including Banteay Meanchey in Cambodia.

The results of the research found that the enhancement of potential, value, and worth
of tourism products in Lower Northeastern of Thailand could be done under three main
dimensions. First dimension was a human capital development and management. This
dimension comprised of six policies; policy 1: Local guides’ skill and ability development in
Lower Northeastern of Thailand (English communication and touring skill); policy 2: Marketing
and service skill development for local spa business owners in Lower Northeastern of
Thailand; policy 3: The encouragement for local participation to create volunteer tourism
activities creatively; policy 4: To educate local tourism business owners how to operate
information technology for their business; policy 5: The development and encouragement of
knowledge management activities in local wisdom product production; policy 6: The
development of knowledge and skill of local crafts in Lower Northeastern of Thailand. Second
dimension was tourism product development and management. This dimension
comprised of ten policies; policy 1: To cooperate with the outside institutions for national and
international marketing development; policy 2: To cooperate with the government
organizations related spa business management to promote policy, strategy, standard and spa
business registration legally in Lower Northeastern of Thailand; policy 3: To promote and
create unique tourism resources in Lower Northeastern of Thailand to serve cultural tourism,
volunteer tourism, and health tourism including create tourist itinerary to connect the tourism
resources in Lower Northeastern of Thailand; policy 4: To encourage local participation in
tourism management; policy 5: To develop tourism infrastructure and amenities to serve the
tourists; policy 6: To develop marketing communication and public relations to promote
tourism in Lower Northeastern of Thailand and Asean countries; policy 7: To plan and develop

tourism resource database for information technology system for government and private



organizations; policy 8: To promote creative economic concept to develop tourism products;
policy 9: To promote the local handicraft production center in Lower Northeastern of Thailand
as a living museum; policy 10: To support the registration and intellectual property right for
local wisdom products. Third dimension was tourism resources maintenance and
management. There were four policies; policy 1: To develop information technology to serve
public relations and marketing management; policy 2: To develop information technology to
serve tourism information with Thai, English, and Asean languages; policy 3: To support the
creation of various types of tourism product with creative economy concept and connect to
Asean countries; policy 4: To support the registration of local products and local wisdoms for

intellectual property right.
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