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ABSTRACT
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The aim of the research is to increase the potential of the local people to be able to
develop and enhance value added tourism products which are related to local wisdom of
lower northeast by themselves. There are various types of local products which are made to
serve the tourist’” needs. The value added local products are able to distribute the
economic advantages to local people. In addition, the products’ value is enhance to make
the tourist and local people realize the importance of the local wisdom preservation, thus

leading to the sustainable local wisdom.

The researchers have applied not only the quantitative research but also the
qualitative research. Data was classified into two groups: firstly, data was collected by
distributing 650 questionnaires to the tourists who visited 5 manufacturing areas of lower
northeast including brass manufacturing area of Pa-Oa village, Ubon Ratchathani province,
silk weaving manufacturing area of Tha Sawang village, Surin province, ceramic
manufacturing area of Dan Kwean village, Nakorn Ratchasima province, Saen KhonTa
Festival, Khukhon village, Si Sa Kaet province, and Boon Koon Lan festival, Luea Umnat,
Umnatcharoern province . The purpose of collecting data was to search for the potential,
value, and cost of tourism products from these five manufacturing areas of lower northeast.
Secondly, data was collected by the in-depth interview, the brainstorming of specific group,

and the observation both participation and non- participation. The target groups who were
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related to the production, the development, the product promotion of visited 5
manufacturing areas of the Southern Esan were community scholars, community members,
government sectors related to tourism, private sectors, and local administrative sector. Data

was collected and analyzed by means of SWOT Analysis

The results were found that the potential of manufacturing tourism products
responded the tourists’ satisfactions in various ways including the potential, value, and cost.
The most tourists’ satisfaction was ceramic manufacturing area of Dan Kwean village, Nakorn
Ratchasima province, whereas silk weaving manufacturing area of Tha Sawang village, Surin
province and brass manufacturing area of Pa-Oa village, Ubon Ratchathani province were the
second and the third consecutively. However, the results were found that the potential of
festival tourism products responded the tourists’ satisfactions in various ways including the
potential, value, and cost. The most tourists’ satisfaction was Saen KhonTa Festival,
Khukhon village, Si Sa Kaet province, while Boon Koon Lan festival, Luea Umnat,
Umnatcharoern province was the second. The results of the qualitative research indicated
that both ceramic manufacturing area of Dan Kwean village, Nakorn Ratchasima as well as
Saen KhonTa Festival, Khukhon village, Si Sa Kaet province were able to increase the cost

and added value of the local products and their communities well.

According to the policy concerning the local wisdom administration for sustainable
tourism, it is the important issue of economic development which is related to the
economic and social development plan issue 11. It is suggested that the strategic plan of
participating in cultural management, the strategic plan of promotion and human resources
development in cultural management (local wisdom), and the strategic plan of promotion

and marketing development for tourism products from manufacturing and festival tourism.

Key words:  the potential of tourism products, the value added tourism products, the

enhancement of value, the preservation of local wisdom
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