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Abstract
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The public relation works creation for effectuate Lampang’s tourism
promotion. The objectives are 1.) Search, Specify and Publicize the marketing
position of Lampang province to well known in tourism. 2.) Observe tourism news
which appears through mass Media in Lampang province 3.) Study the media
exposure behavior of tourists who travel to Lampang province 4.) Cooperation of
peoples and organizations to promote tourism in Lampang province 5.) Build up the
public relation knowledge and elementary perform longevity for peoples.

This research is collected the primary data and secondary data. Primary
data’s informants are Thai’s tourists and foreigner who travel to Chiang Mai province
and Lampang province for 400 persons, guide, community leader, owner of tourism
location and local people for 20 persons and primary data are newspaper, magazine,
paper, booklet, article, report and related research.

The result of this research are the peak season in northern part is winter
season due to the weather is cold and there are several of tourist activities. Although
Lampang province have the identity in architecture and the various of attractive

ecotourism but creation in public relation media still lean on the tourist organization
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who create through mass media such as newspaper, magazine mainly. As this result
lead to incomprehensive of tourism information and uncover through target group.

Therefore, study the media exposure behavior of tourists who travel to
Lampang province, media which tourists use for searching the information when
travel to Lampang province and media which foreigner found the information about
Lampang province. The public relation through newspaper and magazine become
lower while online media trend to higher due to exposure behavior of target group
has been changed

As per group conversation between researcher and community representative
are developing public relation media in order to promote tourism in Lampang
province by set up the training program creation media for tourism in Lampang
province in the topic of creation online media to promote tourism in Lampang
province for the purpose that develop the skill for youth and peoples in Lampang
province. They can be create public relation media which have the content of
tourism in their own area so that relief of the organization who take responsible for
tourism and disseminate the information g¢o round dramatically and direct to the
target group including build up the public relation network for tourists to get to the
information effectively. Especially internet which is important to promote the tourism

The effectiveness of public relations are make socialize for people and they
can publicize the tourism information to tourists who are our target group,
sustainable success than the others mass media

The advantage of this project are cooperation of people to publicize tourism
of lampang province under Tourlampang in online media (Facebook), now they have
86 members who are from 8 Sub-districts including 17 organizations, they have
activities such as introduce the tourism attraction of their areas and make a campaign
to increase the number of member by inviting their friends to become their
members enormously 2) tourism institute can understand the problem, how to
publicize and adapt themselves in order to make a tourism plan for Lampang
province in the future 3) the tourism organization can develop the seminar course to
produce the media and add more skill for people and they can produce creative

media for Lampang province effectively 4) the tourism institute, undergraduate,
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diploma and secondary education, can develop and establish the tourism program
for their student to increase their skill to produce the creative media for Lampang

province effectively.
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