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The study aimed to explore the competitive situation of tourism industry in the
south of Thailand by comparing with foreign competitors, study behavior, needs and
satisfaction of tourists toward tourism products, and market potential of tourism products
for income generating in the south of Thailand. The population of this study was tourists,
both Thais and Foreigners who were travelling in Thailand. The convenience sampling was
employed to collect data from 1,260 tourists: 680 Thais and 580 Foreigners. Thai and English
questionnaires were used in this study.

The results found that world tourism situation, including Thailand industry, is
gradually increasing, especially in the south of Thailand where its trend is growing every year.
This study demonstrates travelling behavior, travelling objective, expectation and satisfaction
toward tourism business, accommodation business, tourism activities, and destination and
tourism products. Furthermore, this study also demonstrates needs of Thai and Foreigner
tourists in 7 provinces. This data are useful for developing new tourism programs in the
south of Thailand. The market potential of tourism products was analyzed by comparing the
mean difference of two dependent populations (pair t-test) at the confident level 95.00 %.
The results show that tourism industry in the south of Thailand is capable to respond
tourists’ needs and satisfaction.

The market potential of tourism products for income generating was analyzed from
tourists” expenditures. The result shows that tourism industry in the south of Thailand is
capable to generate income 214,727.88 Million Bath: Thai tourists 39,772.43 Million Bath,
and Foreign tourists 174,955.45 Million Bath. Hotel and accommodation businesses are the
most beneficiary from tourism industry, whereas souvenir and local products are the
gateway to generate income into local community. Therefore, stakeholders or tourism
management authorities should promote and support the local community to develop
homestay or accommodation in the community, including developing unique souvenir and

local product in consistence with local identity and tourists’ needs.
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