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Abstract

The study on Economic Value Assessment of the Original Tourism Routs and the New
Tourism Routs in Southern Provinces includes Phuket, Surathani, Krabi, Nakorn Si
Thammarat, Phamg Nga, Ranong, and Songkhla aims to 1) assess economic value and income
distribution of the original tourism routs in Southern provinces 2) assess economic value of
the added new tourism routs in terms of creative tourism in Southern provinces. The sample
population of this study consists of the tourism rerated entrepreneurs such as accommodations,
restaurants, entertainments, tour companies, transportations as well as community learning
centers. The result of economic value was interpreted by total income, revenue leak out,
direct income, indirect income, induce income, and tourism multiplier.

The result of this study presented that the original tourism routs in the Andaman coast
including Krabi, Phuket, and Phang Nga namely the popular tourism destinations were mass
tourism. These areas involved less original population, hiring outside labors, as the result of
high tourism income leak out whereas the new areas which belong to most local community
were less leak out. The another side was Thai Gulf areas including Nakorn Si Thammarat,
Songkla, Ranong, and Surathani in particular Samui Island which is the popular tourism
destination. This island had similar result as Phuket Island in terms of high economic leakage
and high gap of income distribution in each tourism entrepreneur with the reason of high
outside investment. However, when the new routs of local community and natural tourism
emphasizing natural parks was taken in account in the original routs; it made the reduction of
tourism leakage. In conclusion, the original and the new tourism routs can make more
economic value by making equality of tourism distribution, reducing outside labors, using
inside materials, selling and promoting the tourism routs in their own areas, consequently, the
economic leakage is decreased and tourism multiplier is higher by tourism employees buying

in their own provinces.

Key Words: Economic Value, Income Leak out, Tourism Multiplier, Tourism Distribution.
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