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Abstract

This research aims specifically to compare the before-and-after image of Thai health
tourism among the Middle-east tourists, as well as to explore their demographics and
behaviors. Their perception of problems and obstacles regarding health tourism of Thailand
is also investigated. Four research approaches were employed in this study, namely
documentary analysis, survey of 204 Middle-east tourists, depth interviews with 16 Thai
informants (from related private and public sectors) and 40 Middle-east tourists, together
with a focus group of 20 Thai informants.

The survey findings revealed that relaxation and medical treatment are two factors
that have highly motivated the Middle-east tourists to visit Thailand. World-of-mouth
communication is the highest persuasive source of information for their travel to Thailand.
Moreover, the health-oriented tourists perceived higher on provided convenience than those
with other objectives. In addition, they perceived the image of Thailand significantly different
before and after visiting Thailand in terms of scenic beauty, worthy quality accommodations,
and reasonable medical costs.

The qualitative studies indicated that demographic backgrounds, Islamic rules and
regulations, and Arabic culture are the most influential factors on the Middle-east health-
related tourists’ lifestyles, perceptions, and touring behaviors, which have differentiated
them from tourists from other regions. The most outstanding images of health tourism that
impressed the Middle-east tourists and enhanced their repeated visits, are friendship, Thai
smile, international quality of medical expertise, good services, beauty of tourist attractions,
greenish scenery, and diversity. The major negative images that deviate them from choosing
Thailand as their destination are those forbidden by Islam, e.g. blatant sex services, alcohol
selling on tourist sites. Other perceived negatives images of Thai health tourism needed to
be fixed urgently are dishonesty among service providers, as well as the overcharge of
products and services conducted by street vendors, taxi, and medical services.
The aforesaid negative perception partly drove the Middle-east tourists away to seek
medical treatments in other countries. According to the research findings, both positive and
negative images basically originated from the tourists’ repeated experiences around their
hotels and on tourist sites.

According to the Middle-east tourists’ perception, the setting of Arab zone with
accommodations and facilities coinciding with Islamic rules and regulations will help lessen
their negative experiences. In this aspect, the said zone should be free of sex provocation
and alcohol selling. Besides, it should be equipped with necessary facilities, e.g. quality-
standard hotels and apartments, Halal foods, pray rooms, shopping places, convenient
transportation, and, if in Bangkok, located nearby the hospital from which they are receiving

medical treatments. The tourists also stated their opinion concerning public relations efforts
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so as to effectively reach the targeted tourists, to promote new natural tourist attractions,

and to inform them about the places to have Halal foods and to pray.

Keyword: Health tourism, Health tourism images, Middle-eats tourists, Arabs’ behaviors



	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22
	23
	24
	25
	26
	27
	28
	29
	30

