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Abstract

The research objectives for “The Study of Market’s Demand towards the
Community Based Tourism’s Standard: A Case Study of Thai” were aimed to study
the characteristics of the tourist groups who are interesting in the community tourism
both domestic and international, combining with the study of the market’s demand
of the tourists and the tourism operators towards the CBT’s standard which help
developing the CBT tourism managers’ capacity to reach the standard. It is a mixed
method research which was generated by using quantitative and qualitative
techniques. The quantitative data was collected through questionnaires from 200
Thai and foreign tourists with 38 tourism operators while the qualitative data was
collected through the meeting among the research team, tourism operators and
representative from CBT-.

The findings of the study found that the majority of the tourists are Thais
females, university’s students and governance officers with less than 30,000 baht for
their average income and the tourism information was received from tour agencies
and tourism organizations. Their travel objectives were for their pleasure and seeking
for new tourism experience as they prefer to do the arts and cultural tour and learn
about lifestyle of people inside the community. For the area of market’s demand,
most of the tourists paid attention towards 4 aspects of CBT’s standard respectively
(1) bringing in the highest benefit and having the lowest impact on the cultural
heritage (2) the community demonstrates an effective sustainable management
(3) bringing in the highest benefit and having the lowest impact on the environment
and (4) bringing in the highest benefit and having the lowest impact on the local
economy and society. In order to develop the community tourism operators’
capacity to reach the standard, firstly, the tourism operators should provide the
tourism products which are appropriate for context and lifestyle of the people in the
community. Secondly, the offered price must be worthwhile and reach the standard.
Thirdly, the channels to reach the target group of tourists must be increased through
the domestic and international tourism network. Furthermore, emphasizing more on
public relations, coordinating with the tourism community for developing and
selecting the potential tour guides, urging the tourism community in paying attention
to the adequate amount of food, drinks, and basic public utility. Lastly, encouraging
the community to maintain their traditional lifestyle and naturalness of their area as
seeking for the government’s support will help develop the coordinating among the
community tourism operators. Consequently, the tourism operators will be able to

respond to the needs of the tourists and the CBT tourism community.
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