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Abstract

This study had 3 objectives which aim to 1) assign the type of creative
economy tourism products which relevance to tourism resources of Chai Nat, Sing
Buri, Sa Kaeo, and Samut Sakhon Provinces, 2) assign the type of creative economy
tourism activities of Chai Nat, Sing Buri, Sa Kaeo, and Samut Sakhon Provinces, 3)
assign the route of creative economy tourism of Chai Nat, Sing Buri, Sa Kaeo, and
Samut Sakhon Provinces. This study applied both qualitative and quantitative
research methods. The focus group was done with the tourism stakeholders in 3
areas in each province.

The sample size was 700 of tourists in each province to study the behaviors
and 400 of communities to study the opinions concerning the creative economy
tourism. The questionnaire was used as a research instrument. The data were
analyzed by frequency, percentage, mean and S.D. This study was integrated with
the 2 projects in the same tourism plan. In order to serve the objectives of the study,
it was found that:

The type of creative economy tourism products which relevance to tourism
resources of Chai Nat Province were Chai Nat Bird Park and recreation activity of the
main temple which was Wat Pak Khong Makham Tao. The nexts were the recreation
of Khunsan Monument, Chinat Muni museum, Inland Fishery at Chao Pra Ya Dam and
pomelo garden. The type of creative economy tourism activities of Chai Nat Province
were cultural tourism and local wisdom tourism. All activities were mixed with local
culture and used local contents to build value added to tourism products. The

routes of creative economy tourism of Chai Nat Province were starting from Chai Nat
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Bird Park followed by rice agriculture, Chao Pra Ya Dam, Chinat Muni museum, Wat
Phra Mahathat Woramahawihan, pomelo garden and ended at Wat Pak Khong
Makham Tao. This route is suitable for general tourists and students. The second
route was religion route for tourists in order for making a merit which was suitable for
retiring. The tourist in Chai Nat stayed not more than two days and gave less
important to hotel.

The type of creative economy tourism products which relevance to tourism
resources of Sing Buri Province were tourism products of knowledge or local wisdom.
The most popular were Wat Phra Non Chakkrasi Worawihan, Wat Amphawan and Wat
Pisul Thong. Those knowledge had historical evidence. Another popular tourism
product was abundant river fish, particularly Mae La catfish, which had various types.
The type of creative economy tourism activities of Sing Buri Province were cultural
tourism mixed with recreation. There were “the Light and Sound” for Bang Rachan
Heroes and river tour. The main route composed Wat Phra Non Chakkrasi Worawihan,
Wat Pigul Thong, Wat Amphawan, Wat Pho Khao Ton, agricultural plant and
Monument of Bang Rachan Heroes. The second route was religion route for making a
merit, suitable for retiring.

The type of creative economy tourism products which relevance to tourism
resources of Sa Kaeo Province were recreation and nature. The popular
recreational activity was shopping at Rong Kluea Market which offered various
products both local and international from neighboring countries. Sa kaeo had
various cultures from ancient. Tourism products from nature were Pang Sida / Ta
Phraya National Park, Pang Sida waterfall and Lalu. The type of creative economy
tourism activities of Sa Kaeo Province were natural tourism, tour natural Park and
cultural tourism through ancient castles. The main route for general tourist
composed of Pang Sida / Ta Phraya National Park, Pang Sida waterfall, Phra Prang
Reservoir, Rong Kluea Market and ancient castles. The second route was a life skill
development route which was the royal projects, suitable for students. The third
route was natural route in the south of Sa kaeo suitable for adventure tourists who

love nature.



The type of creative economy tourism products which relevance to tourism
resources of Samut Sakhon Province were food, especially seafood and fruits. The
next were local wisdom beneficial for the next generation such as Phan Thai Norasing
Shrine. Moreover, there was knowledge from Donkaidee Benjarong which mixed local
wisdom with local cultures.  The type of creative economy tourism activities of
Samut Sakhon Province were agricultural tourism and art. The value creation
occurred by developing various types of food and Benjarong products to the modern
usage. The main route composed of Phan Thai Norasing Shrine, Mangrove forest,
Bamboo slowing wave, orchid plants, Wat Lak Si Rat Samosorn, Donkaidee Benjarong
and firefly. The second route composed of life skill development project, suitable for
students including learners and the third route was food route, suitable food lovers
and dietitian including food business entrepreneurs emphasizing seafood and fruits.
Moreover, Samut Sakhon was the place that produced and wholesalers of preserved

food at good quality and reasonable price.
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