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Abstract

This study aims to research the stories which related to traditional and cultural
attractions of Sakon Nakon, Nakon Panom and Mukdahan including Laos PDR and Vietnam
together with social memory to connect the traditional and cultural relationship of tourist
attractions and to add value to traditional and cultural tourist attractions. This also aims to
apply tourism management, tourist expectation and perception including overall satisfaction

with creative tourism route for analyzing to express the real value of tourist attraction.

The study shows that the value of attractions in Sakon Nakon, Nakon Panom and
Mukdahan is historical, traditional and cultural stories which are related to each other. The
author found that social memory which refer to the relation of 3 countries in 4 ways: 1)
social memory in historical attractions of Indochina War — while they were fighting
independence and surviving until believes, faith and attachment between 2 leaders of 2
countries have been being raised up, 2) social memory in Phutai’s way of life, 3) social
memory in religions and believes, and 4) social memory in ecology, nature and resource of
Khong River.

Adding the value to social memory attractions as above, the author found that there

are 4 social memory routes through R8, R9 and R12 as follow.

1" Route: R8 (4 days 3 nights) Sakon Nakon - Nakon Panom - Mukdahan - Laos
PDR - Vietnam

Cherngchum Relic — Panom Relic — Songkon Temple — Nouhag Museum — Ho Ji Minh
Museum - Longgong Cave — Srikotabong Relic — Kwiwian-Yuh Museum — Phongya Cave

2™ Route: R8 (4 days 3 Nights) Sakon Nakon - Nakon Panom - Mukdahan -
Kammoun - Savhanakhet

Cherngchum Relic — Renu Relic - Panom Relic - Sailing in Khong River — Konglo Cave
- Supanuvong Monument - Srikotabong Relic - Ho Ji Minh Museum - Inghang Relic - Nouhag
Museum - Songkon Temple

3" Route: R9 (4 days 3 nights) Vietnam - Takhek - Savhanakhet - Mukdahan -
Sakon Nakon -Nakon Panom

Supanuvong Monument - Ho Ji Minh Museum — Nouhag Museum - Songkon Temple -

Panom Relic — Renu Relic - Phuphan Museum - Cherngchum Relic - Thailand-Vietnam



Friendship Village (Ho Ji Min’s house) — Vietnamese Clock Tower

4" Route: R12 (4 days 3 nights) Quang Tri - Savhanakhet - Takhek - Nakon

Panom - Mukdahan - Sakon Nakon

Ho Ji Minh Museum - Thailand-Vietnam Friendship Village (Ho Ji Min’s house) —
Vietnamese Clock Tower - Songkon Temple - Nouhag Museum - Indo-China Market -

Kaewmukda Towers
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