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(Making the Areas of Collective Memory to Be Tourist Attractions: A Case Study of

Sakonakhorn, Nakhonpanom and Mukdaharn Provinces, Laos and Vietnam)
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Abstract

After opening the third Thai-Lao friendship bridge in Nakonpanom
province, it could make the north-eastern part linked to Road No. 13-8-12-A1-9
and at the same it could make traveling among Thai-Lao-Viethamese more easily.
This article aims to study the collective memory in tourist attractions in the areas
of Sakonakhorn, Nakonpanom and Mukdaharn provinces linked to People's
Democratic Republic of Laos and Vietnam by tourist attractions survey and
interviewing people who are related to tourism management both in Thailand,
Laos and Vietnam. Author aims to analyze the paradigm in preceding tourist
attractions study and tries to study tourist attractions by the idea use of social
memory and then analyze geographical, historical, social and cultural contexts to
lead to suggestions for adding the story and substance that have in tourist

attractions to be more interesting.
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