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Abstract

The plan of this research was to study the potential of each sector within the
framework of ASEAN Tourism Strategic Plan 2011 - 2015 in order to put the framework in an
integrated manner into action plan for developing the Central Northeastern Region to be the
center in connecting the ASEAN Community. This will boost tourism in the Central
Northeastern Region by promoting the activities that are appropriate to local conditions,
environment and culture as being the tourist information center by focusing on the people
in the area in having a role in determining guidelines for various operations on their own in
order to achieve strength and sustainable development. The objectives of this research are
as follows; 1) to study and evaluate the potential of each sector that are the components in
tourism industry within the framework of ASEAN Tourism Strategic Plan 2011 - 2015, and 2)
to find ways to enhance and develop the tourism industry in the Central Northeastern
Region to support the ASEAN Community. The areas of study were 4 provinces in the Central
Northeastern Region consisting of Kalasin, Khon Kaen, Maha Sarakham and Roi Et, using
tourism clustering approach. This study used the exploratory qualitative research to obtain
preliminary information according to the purposes by collecting data from questionnaires, in-
depth interviews and focus groups of entrepreneurs in various sectors, including quantitative
research using the field survey research to explore and collect information of tourist
attractions and tourist behaviors from questionnaires.

The findings obtained from the analysis of the basic information and environmental
factors influencing the development of tourism potential and capability in the areas of the
Central Northeastern Region indicated the issues and development conditions that should
be focused and need to be modified to enhance level of capability of the provinces, and to
be used as a framework to define the strategy to develop the tourism in the Central
Northeastern Region into the center in connecting the ASEAN Community. It can be
summarized as follows.

1) The development strategies under the cooperation of the GMS countries along the
Economic Corridor shall help promote Thailand’s role as a leader in the field of tourism in
this sub-region and region, from the advantage of the economic climate that can develop
Thailand to be a Tourism Hub both air and land transportation, by linking the North-South
Corridor and the East-West Corridor to support the growth of the tourism industry in the

region by creating linkages with neighboring countries along the border to create a diversity



of tourism products such as cultural tourism, eco-tourism, and agricultural tourism. This will
lead to the distribution of income and create jobs for people in the areas.

2) The historical and cultural tourisms were considered only as the seasonal tourism
activity and there was no development of supporting activities to generate more revenue.
Currently, the events such as Boon Phawade Festival in Roi Et and Monkey Feeding Feeding
Festival in Maha Sarakham still lacked of serious and continuous support, funding, and
effective planning and management from both central and local government agencies, and
there was no central agencies assisted in public relations. As a result, the tourism activities
held were recognized only people in the areas and nearby. It cannot draw foreigners to
participate in such events.

3) The transportation routes in the areas were still unable to link the tourist
attractions within the provinces completely due to the tourist attractions were spread and
far apart in each area, including the routes used to travel to the tourist attractions in some
places have not yet been developed to meet standard which was a major obstacle to the
tourists who were not familiar with the routes. However, even there were the travel
packages offering in all four provinces in the Central Northeast Region, but it did not cover
all activities. The travel programs presented were the cultural tourism which was “The
Routes to See Isan Temple Architectures of 4 Provinces in the Central Northeaster Region”,
while other types of tourism such as ecotourism, adventure and etc. have not been
presented in the same package.

4) The average spending of visitors was quite low compared to the visitors in other
parts of the country due to the average income of the visitors both Thai and foreigners were
relatively low. Besides, the supporting activities to help stimulate spending for tourism of the
areas have not been developed and managed to meet international standards. As a result,
the events were not recognized, unable to draw attention and make the visitors feel the

value of spending for the leisure and consumption.
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