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Abstract

This research aimed to 1) study general information of tourism entrepreneurs in
four middle northeast provinces; Khon Kaen, Mahasarakham, Roi Et, and Kalasin from four
given sectors: (1) restaurants, (2) accommodation businesses, (3) souvenir shops, and (4)
tour agencies, 2) analyze the possibility of connecting networks of the tourism
entrepreneurs in the middle northeast, 3) analyze the current conditions, problems, and
tourism human capital potentials in the middle northeast, and 4) develop the human
capital potentials in tourism fields in order to strengthen for tourism management in the
middle northeast.

This participatory action research used mixed methodologies from those of
quantitative and qualitative techniques. The research processes comprised survey
studies, in-depth interviews, workshops, focus group discussions, the best practice study
visits, and stakeholder seminars.

The study found that most of tourism entrepreneurs were women, and most of
them hold a bachelor degree. For the current condition, the entrepreneurs wanted the
government to solve tourism problems in the area of public relations by helping promote
for the well-known and good image of middle northeast tourism seriously and
continuously. They also wanted to get knowledge and experiences supported in order to
increase the tourism management potentials in term of marketing and public relations as
much as possible.

For the problem analysis, the tourism entrepreneurs’ problems were holistically
rated at the high level (; = 3.88,S.D. = 0.57). As for an individual item, every item rated
at a high level; namely language and culture (X = 4.13 , S.D. = 0.92), administration and

management (X = 4.03 , S.D. = 0.59), service (X = 3.63 , S.D. = 0.62), and information
technology (X = 3.61, S.D. = 0.70).
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For the tourism human capital potentials, the tourism entrepreneurs were ready
to cooperate with other government and private sectors for tourism management: such as
developing tourist attractions, developing tourism routes and tourism entrepreneur
networking.

There were four networks of tourism entrepreneurs in the middle northeast
created in the study, namely ; 1) the network of restaurant entrepreneurs, 2) the network
of accommodation entrepreneurs, 3) the network of souvenir shop entrepreneurs, and 4)
the network of tour entrepreneurs and tour guides.

For developing the tourism human capital potentials to strengthen tourism
management, the study proposed the standard criteria and indicators for the hotel front
office works. Those criteria and indicators were proposed to as the mutual recognition
arrangements: MRA for the hotel services at the four provinces. The indicators covered
works of the front office, receptionist, and the best practice study visits

Formulating tourism human capital potential plans, the study had reviewed its
supply chain using information from the tourism entrepreneurs, officers, and consumers in
four area of responsibilities: 1) management, 2) information technologies, 3) customer
services, and 4), language and culture. From the plans formulated, the study gained 36
projects for developing tourism human capital potentials for strengthening tourism

management in the middle northeast provinces.
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