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Abstract

This study, potential and environmental status of business in tourism industry to
support the ASEAN Community in central part of the Northeast, Thailand (Khon Kaen, Maha
Sarakham, Roi-Et, and Kalasin), was conducted to identify and classify potentials and
business readiness of tourism industry according to environmental criteria and to collect
information to prepare for raising potential and expansion of tourism industry. The study was
conducted in five sectors of tourism industry, namely, hotels and accommodations, food and
restaurants, souvenirs, tour agents and guides, and transportation business. The questionnaire
was used to collect the data, and the statistical program, SPSS, was also used for analyzing
data.

The result showed that each tourism sector was capable of providing enough services
and qualities for visitors. Numbers of tourism businesses and levels of quality varied in each
province. In Khon Kaen, the number of the business was higher and various in types of
businesses compared to that of other provinces, because Khon Kaen is considered to be the
center of the region. Visitors and tourists have seen Khon Kaen as the transit place before
traveling to other four nearby provinces. Other provinces, Maha SaraKham, Kalasin and Roi-
Et had fewer numbers of the business respectively.

The prominent feature of the region was its transportation which could conveniently
link different areas together in many different forms. In the central part of the region where
the four mentioned provinces located, there are two commercial airports and railways. It is
also a part of the East-West Economic Corridor (WEEC). At present, many private carriers
provide different services in forms of scheduled buses, vans for rent, and touring vans.
Mostly found that all traveling services were for domestic travelling; if it could be extend to
neighboring countries, it would be an advantage for the business.

Problems and obstacles mostly found in all tourism businesses was the poor English
communication of the staff. In order to raise the standard of the service, it is important to
improve the language potentials of the staff or recruit the staff who are competent in the
English language. This is one of the most crucial points for having a more successful running
business.

For environmental management, it was found that many businesses were located in
urban area, therefore, they had to follow local environmental laws and managed their
businesses according to the basic environmental regulations, such as, waste, water and air
management. Thus, there were less environmental problems. Moreover, many businesses had
a good environmental practice, especially, all types of tourism business in Sara Kham. They
paid a lot of attention to the environmental management whereas the businesses in Roi-Et
paid the least attention to it.

trend of environmental friendly tourism are gaining more attention from public and
as we are joining ASEAN Community, environmental concern is considered to be one
condition to set strategies for ultimate success. The development in tourism industry, together
with environmental management, will be a tool to promote tourism with minimal effect to the
environment. The business owners must prepare themselves to be consistent with the trend by



setting up some touring promotions, for example, low carbon travel, eco-tourism, or having
green shops in order to fight off the competition and subtend more visitors and tourists.

Keywords: Tourism industry, Environmental-friendly business, ASEAN Community
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