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Abstract
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This research program titled “Strategic of Gastronomic Tourism” consisted of two
sub-projects: (1) Route of Gastronomic Tourism, and (2) Strategy of Gastronomic Tourism.
The aims of the research program were to (1) study the main and important scenic routes
and local communities in order to study about food and cultures in the northern,
northeastern, central, eastern, western, and southern parts of Thailand as well as in Bangkok
(2) produce the tourist guides for these seven main scenic routes in collaboration with local
government agencies (3) develop the database system of gastronomic tourism through social
net work and mobile application, and (4) develop the strategic plan of gastronomic tourism
in Thailand. Various kinds of quantitative and qualitative research were applied included
questionnaire, group discussions among tourism practitioners, tourism instructors and
tourism stakeholders. The research indicated that the most popular tourist attractions are
the natural, historical and archaeological sites. The field researches were conducted in seven
regions of Thailand: the capital city (Bangkok), the central provinces (Phra Nakhon Si
Ayutthaya and Suphanburi), the west provinces (Prachuap Khiri Khan and Phetchaburi), the
east provinces (Chanthaburi and Rayong), the northeast provinces (Nakhon Ratchasima and
Nong khai), the north provinces (Chiang Mai and Chiang Rai), and the south provinces (Surat
Thani and Phuket). The researchers have proposed the routes of food and culture tourism in
seven main parts of Thailand with interesting outcomes. In addition, Social network including
web site and mobile application were developed for providing information in term of text,
graphics and VDO “Tiew Chim Lim Long series”. Those information display in real time and
connected with GPS and satellite to show the route of gastronomic tourism in many
provinces. The result of SWOT and BCG Matrix analysis was in “Star” position that means the
situation of gastronomic tourism in Thailand is growing up and expanding. The vision in the
strategic plan is “Hub of gastronomic tourism in ASEAN”. There were 4 strategic issues in the
proposed gastronomic tourism strategic plan. Issue 1: Developing Thailand becomes hub of
gastronomic tourism of ASEAN. Issue 2: Developing human capital in the local community to
gain knowledge about gastronomic tourism. Issue 3: Developing network between
government, private and community sectors for developing gastronomic tourism. Issue 4:
Promoting and marketing in gastronomic tourism. Finally, the quantitative and qualitative
data were analyzed and synthesized to the government policy in order to promote the
gastronomic tourists to Thailand. Policy issue 1: Development and improvement of
infrastructure and facilities. Policy issue 2: Supporting and promoting the gastronomic
tourism
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