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Abstract

Seminar, wedding and honeymoon high-end Indian tourist group ceremony
abroad is becoming popular to organizing in Thailand. The objectives of this study
aim to explore what are the underlying behavioral factors and travel motivational
factors of high-end Indian tourists group for seminar, wedding and honeymoon in
Thailand. The study sites cover Bangkok, Pattaya, Phuket and Chaingmai and the
informants are inbound tourists from New Delhi. The study utilizes mixed-method
which 400 questionnaires will be given to the participants and 69 key informants will
be conducted by in-depth interview. The study will commence during September
2012 till June 2013. However, data analysis

Wedding and honeymoon high-end Indian tourist group

The high-end Indian tourist group which age category between 25 - 35 who
come from Mumbai, New Delhi tend to arrange their wedding ceremony in Thailand
during November-February and June - August. The period of ceremony covered
around 3-7 days and 50% of couples are arranged marriage. The bride’s family
responsible for wedding expenses and after the wedding ended the groom’s family
will responsible for the bride’s eternity. The findings show that there is increasing of
love marriage aspect of young generation who still remain traditional wedding
ceremony and tend to take pleasure in their wedding ceremony at several locations
in Thailand which are Bangkok, Hua-Hin and Phuket. The ceremony normally covered
approximately 150-200 attendants.

Travel motivational factors are related with Thailand provides variety of
beautiful scenery, tourism infrastructures, short-haul flight time and professional
organized. However, the findings reveal that high-end Indian tourist group tends to
enjoy negotiation; and the expense of ceremony normally covers between 3-7
million baht. Other travel motivational factors influenced from friends and relative’s
recommendation; and wedding planners and wedding organizers from India. The
study finds that hotels in Thailand increasingly provide services as wedding organizer
or wedding planner to serve the most satisfaction to the target by following their
culture and tradition. Moreover, the findings show that friends and relatives of the
couples tend to enjoy visiting beaches and shopping after the wedding ceremony
ended by their own arrangement.

Seminar high-end Indian tourist group

Seminar high-end Indian tourist group travels to Thailand through travel

seasons. They attend the seminar approximately 7 times per year and length of stay



is 9 days. They tend to enjoy shopping, cultural tourism, museum, sport and Thai’s
hospitality. The findings show that their travel spending around 183,425 baht and the
majority of this segment is revisit travelers. They normally utilize websites, oreanizers
and travel agents to operate their trip.

Travel behavioral factors. The findings show that tourism of Thailand play a
significant roles as pull factors, such as tourism sites, beautiful scenery of natural
sites, cleanliness, safeness, short haul flight and readiness of travel infrastructures.
Professional services. Hotel operators show understanding of Indian culture and
tradition and deliver safeness during the stay. Travel expenditure is reasonable and
travel packages are acceptable. However, most of informants note that Tourism
Authority of Thailand should utilize more of marketing approaches, such as websites,
social media, newsletters and road show in order to captivate high-end Indian tourist
group. Moreover, Thailand custom’s rule and regulation and political unrest issue in
Thailand.

Keywords : Behavior of high-end Indian tourists / wedding and honeymoon /seminar/

high-end Indian tourist
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