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ABSTRACT

This research is about “Development direction for seminar, wedding and
honeymoon supported to high-end Indian tourist groups”. It aimed to 1) study
tourist behavioral of high-end Indian group supported to seminar, wedding and
honeymoon market 2) study the factor effected to tourist behavioral of high-end
Indian group supported to seminar, wedding and honeymoon market 3) search for
tourism sites supported to seminar, wedding and honeymoon market and 4) evaluate
potential of natural and cultural sites supported to seminar, wedding and
honeymoon market. This research used mixed method between quantitative and
qualitative. The results are as following:

Indians married at the age between 25-35 years old. They are high-end group
and live in rich family whose been business owner, new rich which camme to
Thailand for wedding. Most of them came from Mumbai and New Delhi. Time
suitable for wedding have two periods. The first period is between November until
February and the second is between June until August. Popular time for Indian
wedding is at the end of the year similar to Thailand. Marriage of Indian involved with
cultural and religious. About 50 percent of marriage couple in New Delhi are arranged
marriage while the proportion of arranged marriages at countryside was higher
around 80 percent. From research in India shown that arranged marriages were
successful more than love marriage. It is because of they are in the same class, social
status, education, languages, tradition and family based on the same cultural. It is
the pattern which most Indians accepted parent’s decision making to arrange their
partner. In India, wedding ceremony will set at bride’s house which conform to the
old cultural of Indians who welcome guests and the bride responsible all expenses
for wedding. After married, groom side will take care bride side. However, love
marriage without family involved with, were increasing because social of women in
Indian was open more at the present and Indians g¢o abroad for studying was
increasing too. Wedding ceremony spend 3-7 days. At least 3 days in each area are

the same but different in detail of each local cultural.



Seminar sites, most potential provinces are Bangkok, Chieng Mai, Phuket and
Krabi. It is because of convenience and they have famous attractive sites. Places
which popular for seminar are Bangkok Convention Center-Central World, Amari
Water Gate hotel, Sirikit Center, Muang Thong Thani, Bitec Bang Na Center, Swisssotel
Le Concord, etc.

Wedding sites, most potential provinces are Bangkok, Chieng Mai, Chieng Rai,
Phuket, Phung-Nga and Krabi. Mostly the couple choose Bangkok for wedding and
sometimes in Chieng Mai and Phuket. For Chieng Rai, it can develop to be wedding
site but it needs time to create image of province. Places for wedding are five star
hotels which have big sites or Seminar Center such as Centara Grand, Bangkok
Convention Center Central World, Dusit Thani, Intercontinental Bangkok, Shang Gri La
Bangkok, Ramagarden Bangkok, Impact Arena Muang Thong Thani, etc. Marriage
emphasized on private places which be enjoyable and could be set on parade.

Honeymoon sites, marriage couple liked to go to the South which are Phuket,
Krabi and Phang Nga. Moreover, they liked to travel international famous Islands or

cruise travel across the ocean.
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