SWHLASINTG : RDG5650037

JDWAUUAFY: ULYVINITHAIUIANLNINNNTVIDWNY ATUNBATNDTDIS UL NVIDR AL LT 8U

UV A v a

Youn3dy 1. 509fansINSE A3 578l BATuNa

MBI WIS UELUIEEITUITIY

2. JAEmansNR1se a3, 35500 Aaven

MBI WIS UELUIEEITUEIY
E-mail Address: ranee.esi@stou.ac.th; esichai@gmail.com

JEEIAIlATINIT: 1 Ay 2556 B9 30 dquieu 2558

av Jaov ¢ A 3 a ' a a e a

NuUITelidngUszasaiie (1) Anwiusunnisviewiiendunuynsveding (2) AnvingAnssy
Jnvieaiiendwnensatnusemalnenazainusemalusndou (3) AnuawasUseliudnaniw
ASVBNEUTINEATVDINY (4) AUMILUINIINSLESUAS19ANLNINASVIDWNETWNYATVD I nelne

a ~ Y] Py aa ] a = a a a ' a

Wigusuiudsemanuuwuuniinnududa (5) An¥uTunwagunuImMueianiaguyuvia e
L%ﬂmwﬂ‘maiugwuzﬁLﬂuﬂalﬂiumﬁmmsmwiaaLﬁml,%amwm (6) ﬁﬂww%w%amﬁwmuﬁmL‘ﬁm
WUNEATAURUY (7) eas1aasolaUssliudInsgIunsInmMIamnagusuvadive (8) wuianielunis
Y] a a | P a = a ) v Ao = a
WinAnenmIgmfagurunIsvie g dunensineseuiisuiulsemesusuunianuduba uag
(9) FLATILINATINVBILATINTHBULNDLAUD UL UL UIINITHAIUINISVI DU BT AN EATHA L WUINIS
Wawlsurglunmsiaundneninidamiagusuvedieununsinaiesessuiniesiienondeu

Ussrnswazngudiegnslunsidedudidlidiuds liun fuinismibeanuinunuuay
daasun1svieunenTununsn1asy INYAINT/HUTENOUNT/ANVBIUNAW DU UTUNYAT Uag
Un3ynisludsemelne laviu wasgdu wasinesiuigninauazendeoululssnalng lagvinnis

dunwaliedinuaznsuseyungueges (Focus Group) §lideyananannusemelng Useinalaniu uag

9

UszmedUu wazvihnisiiuiuuaeuaunvieuiisnyilneuasyniondeu madesizideyalsunald
atA g TUUIkaratfdeyuL lawn Afesar Aud AeAY ALDEAUUNINTEIL ANandNITuS uaz
N153tAT18eIAUsENaU (Exploratory Factor Analysis: EFA) dwisudeyaidenaninldnisiiasies

Fallonn waznsinseigaunds eseu leniauazauasse (SWOT Analysis)


mailto:ranee.esi@stou.ac.th
mailto:esichai@gmail.com

nanFIdenuIn (1) Suaudnieaisuarnelianmsiesiiondanuns 3 we. 2554 fd1uau
tinvieadienlne 631,252 au vide Fovay 95.2 uaviinvieuilsvnssusemadiuau 31,848 au viieSouas
4.8 593 663,100 AU LLazswsJ"Lﬁﬁmmﬂﬁﬁmiﬁﬂviam,ﬁm;ﬂam 8,911,850 UNMKarsI8AaINNNTIMUNE
AufuazHaNEN 15,142,450 U1N SIUTAY 24,050,300 119 MsmuIn1svienilendunvnslussme
11/1&Jﬁﬁugmmmﬂmﬂ%’waﬁLﬂwmnﬂu%qﬁaamiaﬁﬂﬁauﬁm unawinuil sudununsvedingiamn
lneniieun1asy nayuy kazaiaenty Ysemdlnelandlanamuvemandnmnisinuns gidyan
Tiasfunazasdamuddunmanuns malulaBnanees T ammeminenssIRALanien e
Funnzautunsvieadien d’aummmﬁwimﬁmmmmimyjsuaﬂﬁgqmﬂ%’guazLaﬂ%usﬂsﬂ,mjﬁﬁ’ﬂamwlumiﬁ@um
wazdansuva WisaleniB anunsgs wilwia wieadsmunadnvesnemsnsnedosuaz ey dandugifanams

=

Y auarananN UNaulakarANSELES LN ASUIAS

'
v & A

(2) gmauwuvasuaudulngifnguszasdiionisveanedrluiramisuiendunens (Govay

9

[ 77
o v

72.75) firuutudunislunisveaiienndsd 4-5 Su Gesay 32.33) waziiunisluwnasisudfies
WWUN¥Rs 318U 1-3 Ju (Seuay 49.88) ;:ImauquaaummNLLmumiviaau‘?i&maa (Sewag 57.97)
59991 e Anwigeu (Govaz 12.70) f5miAumns Ae oy (evay 34.87) sesaan leud aundn
Tunsouni (Govay 21.02) dawsa (Fevas 13.86) Aulfied (Govay 12.02) Muiin Jeeas 34.87 findns
Tulagawd wazlsswsuuszinnusenda Govag 24.00) Wrsuawnd (ovay 13.16) WAUNLAETUUR
dud (Sewar 39.03) warsavns sadimeuauduludndiulnaldusiu (Sevay 22.40 uay 21.25)

(3) nsUszdiudnenmnisvieaiisndununsvesUsemalnglunmsiusenuuUssdiudnonn
TnidansUsedudnenmnisvieadlondanens 7 §1u wuin fdsefidseausiisiuau 16 da75n
20 51 #ain Tdun arulnaiudiunuesdunds nsldsuluiuses Tulssmaieshnu vienetaan
e lafld 1wy A, GAP, s1sTarieafiondeadsasse anudaauvesthovennig USnsfiwn uins
grumsuglunaddinuagluiiuil vinisedetiedeansdumedidn Uiniaasenguar aufinis uas
Wiy 1w IA9UsEmNAve I liuINg mﬁmﬁaﬂﬁmLﬁamwammmi wu luea dnssanis Ureesuie
WU u‘[amamsﬁwmLLazammmmﬂd’auﬁﬁm%amwm’fml,%qsummﬁmmﬂ%’g AUNBLNEIUDS
JUUTEUIN/NITAINUAIATT APUNDLIEIVBNUUTEUIY/ NTAMUTBINIALBNTY ATIUIAINAINITAVRY
YAAINT NTTUIUNITAIVANAMNINIAETIN UazANNADILaraNYTalvastayaasaumeA

(@) N15UsEUANEAINNIT B NENTRNYATUaIUsEmalanTulunnsuagnuuUseiiu

'
Y [ [ o

ANBNIN 1AgAITIANISUSLEUANSAINNISNBUNYNTUAEAT 7 91U WU AT TANTTLAUATINUIY

v
v A

2 797310 51 §237m Lann USNserunInuzlunsninnkaslunuf wasinee N1¥1AUSENAYD



w

a

fuinig dmsunisuszifiudnenmmsvieafisndanunsvesuszmaguuluamsinmenuuyssidy
Fnenmniseiisndauneas 7 d1u wui dtaiidsedudidisiuiu 2 §3ieen 51 dad e ldun
Uinsiedetnedions wagiinwenwisisussmaveslviuinig

(5) USunvesiamiaysruvieafisndununsveding Tuw.a. 2557 IavRayuvuinysemeldy

n1souliRaAnz g unaITuIY 72,830 Uiie lagdianiayuyuyssinnnisvisane10g 3IuIu 452 i

[V
Y

‘Lua‘hmuﬁﬂu%amﬁwmuﬁaqLﬁ&J'JL%amwmmau 39 i agaelanisguavesdidndsaiuuasy
WALN9INYAS (@a9.) LRfl 1 2. F8Um 2 Whe 89,2 2.519Y3F 4 Wia 8av.3 2.93899 9 UKY dav.d
2.90ULAY 5 W AAU.5 2499871 6 WiAY uazaa.6 2.1Tudlul 13 uvs FetemuariiAansutdudien
Tuumdsieaieaszianingg 1wu arunalll uidsussUnananmanIsnens pantn Tawawmd l9unau
Nas U Insiazeilmsia aesuasn

wihgauiiferdesazdauaiunisiniamisyuswisaiisndanvasiivargmissau loun
nosdaEIIamALYNTY NINAUASIAITINYAT NTENTINNYATUATANNTA] NTUATVIBAUTNLY NTENTI
MsvioafigInazing nsuiawIgLYL NsEnseumalng eadnsunasesduvieaiu aa1tunisAne
Tuvesdu srudumhenuensusige

(6) unumveiamiguruieuisudunuasduluululsemelne Fadusunulu 4 ana

¥

flunumiidAgyidmansenunenisvieniiendununsvedve toun unumnisiludin unumnisdug

Y

fnenensfmuiuaz)idygiviesdu unummaduineysng unumnsdudnuidywn wasunum
I Y
N5 JURINANY

(7) M3UsELliNINsIUN15IANTIaAgus Ui Ne LN YA TTaIUTEmA N Usenaume

578M15UTELEY 2 @3 dudl 1 AedeyaiugIuvelaIunaYuUYIouNgNFuNYns wagdiun 2

Y

(% (%
v A v A

99AUIZNOUNTUELTIUMATAITIN Usenaumie 2 91U 5 99AUsenaU 18 MTin nan1sussiliuunggiu

1%
IS LY

n13dan1TIamfaguYy fedl Jamnaguvunguuddiuineastiuutdye dszduiinsgiulussdudun
(80.75 azwuw) JamAaguyulanawdUiuulng dssduansgiuluseduduin (89.25 Azuuw) Ja1mia
YWYUN AN ATANEATYUBUSNGUIU8AT Tszaunnsgnuluseduduin (86.75 Aviuw) Jauiayuvy
] - a B = @ v a A I3 I3 s
NoungdaununsUiuuielss dszavumsgiuluseduiiben (92.75 Azuuu) wagisuansoliuess
Fandalownn UseinagUu dseauinsgulussauadeu (96.75 aziuw)

(8) wwnslumsiindngnmiaviayusuvieaniendununsvesinglasissumeuiuussinag
£ A [ a ! o g ! [ o L4 = L4
aukuvundanududa nudnmsineastudssimaguinsiunguiuinlusvannsal lnefannsal

a =) [ ! v o v L o a 4
nsnensdu v3e JA Wumhsnundnimefaduayun1siinsinensvesaundn JA aglinunsns

WNUNHEIUIINSURATBUAIUNITAANA kAZSEUUNISUTEAUSIAT UBNAINT S9N159AMINUIBNU BIANT



ANUNITIVULATINAIUT WATADIUUNTRU WNB AL ARDLALNEATNS NIMISLAUNDINUY SEAUIININ
wagszauUszna luvagfivssmdalneiinisaanzdeuduluviamiagury Jaindugluuunisviesiien

Alinviea et U NBUTNaILNEAT ANYISEUT TINTRTUHAKEANIINITNEAT LHDINTEULANNTA]

[
v a a

Y23 B osaau1 TNt uwiveInIsnaIn N1INTEALFUAT INT1EsTIaMAYUIUTID LN NTIN AT

a0

va3lneutaziigawmuvesn saniiunislugUannsafnssmagurianssendldiduwuimimis

fifunuiviamisgeureuisndununsvesing Ssaztoieduaisdnonmuaznelianuseloviiy
aunanldinnty

(9) ulsuremsianndneamnsvisuisndunvasvesine Usznaudie ulsuiesunisimn
Foamasiagalatinvieiion ulsurefumsimuidneamasliuinmsurtnviendien uleviesuns
WaAanssumieniendununs uleuigdunsiauidnsnmmhenuiifedostunsianis
mMsvieaisndunyns ulsuiesunisiaudnennnsnaiavioniisndanuns ulsutesunisdnnis
dnenmnsvieaiisndanvasiiennudsdu ulsursnisairsenuduudiiiaviayusuionden
Bainwns ulsuigdaain 5 Smart wlviemsdaasumnasguiamisguruisadindanuns uleute

nsdinalulagadelvididnunly weugduasudnenwiamiaguowrisaiiendununsgedeu

Aman: Wlgu1gNITNAUIANENINAITNBUNEITANYAT N1TUTEEUAMNINNITVBWNL TN YAT

N5UTEEININATEIUNTIANTIE VAU BUYIBA g WFUNYAS



ABSTRACT

Project Code: RDG5650037
Project Title: The Potential Development Policy of Agrotourism for ASEAN Tourists
Investigators:  Esichaikul, R.; Silparcha, W.
Sukhothai Thammathirat Open University
E-mail Address: ranee.esi@stou.ac.th; esichai@gmail.com; wsilparcha@gmail.com

Project Duration: 1 August 2013-30 June 2015

The purposes of this research were (1) to study contexts of agrotourism in Thailand,
(2) to examine agrotourist behavior from Thailand and ASEAN; (3) to identify and evaluate
potentials of agrotourism in Thailand; (4) to investigate guidelines of how to strengthen
agrotourism in Thailand by comparison with best practices; (5) to study the context of Thai
agrotourism community enterprises as mechanism for agrotourism management; (6) to study
the role of the agrotourism model community enterprises; (7) to evaluate the management
standard of agrotourism community enterprises in Thailand; (8) to develop guidelines for the
enhancement of Thai agrotourism community enterprises potential by comparison with
model country with best practices; and (9) to analyze the overall of sub-projects to propose
development policies of agrotourism and the enhancement of Thai agrotourism community
enterprises potential to support tourists from ASEAN countries.

Population were stakeholders including policy planners and analysts related to
agrotourism of public sectors, farmers/owners/entrepreneurs of agrotourism attractions,
academic experts in Thailand, Taiwan and Japan, including Thai and agrotourists from ASEAN
countries. The interviews and focus groups were conducted from the perspectives of key
informants from Thailand, Taiwan, and Japan. Questionnaire was used to collected data
from Thai and ASEAN tourists. For quantitative data analysis, statistical tools for descriptive
and inferential analysis were employed including percentage, frequency, mean, standard
deviation, and exploratory factor analysis. For qualitative data analysis, content analysis and
SWOT analysis were used to analyze data.

Research findings showed that (1) the number of agrotourists from Thailand in 2011
were 631,252 or 95.2% and 31,848 were international agrotourists or 4.8% of the total of
663,100. Agrotourism receipts were 24,054,304 baht including 8,911,850 baht from tourist services



and 15,142,454 baht from sales of agricultural goods and products. The development of
agrotourism in Thailand was based on using agricultural areas as tourist attractions which
were developed by public sectors, private sectors and local communities. Thailand had
outstanding agricultural products, agricultural local wisdom and body of knowledge,
technology, beautiful natural resources as well as tropical climate for tourists. Most of the
large agrotourist attractions of public and private sectors had showed a high level of
development and management potentials, but most of the small attractions of private
owners or communities were lack of interesting agricultural product presentation and
integrated promotion.

(2) The travel purpose of the majority of respondents were to visit agrotourist
attractions (72.75%). 32.33% of respondents had traveled for 4-5 days in Thailand and
49.88% had spent 1-3 days in agrotourist attractions. 57.97% of the respondents arranged
their own trips independently while 12.70% arranged by study tour operators. 34.879%,
21.02%, 13.86% and 12.02% traveled with friends, family, spouse, alone respectively. Most
of them (34.87%) preferred to stay in homestays whereas 24% and 13.16% stayed in budget
hotels and farm stays respectively. They traveled in private cars (39.03%), tour coaches
(22.40%) and rental vans (21.25%).

(3) The overall evaluation of potentials of agrotourism in Thailand by indicators of
seven aspects has shown 16 low-level indicators from 51 indicators including organic process
and products, reward recognition/certification, clarity of direction signs, accommmodation services,
local transport, intermet access, senior and handicapped services, ability of staff speaking foreign
language, knowledge transfer activities such as exhibitions, models, billboard, brochures,
development/investment policy of related stakeholders, strengths of state agencies, strength
of private sectors, sufficiency of government budget/investment, sufficiency of budget/investment
of private sector, knowledge and skills of staff, quality control process and accuracy and
sufficiency of information.

(4) The overall evaluation of potentials of agrotourism in Taiwan by indicators of seven
aspects has shown 2 low-level indicators from 51 indicators including local transport and
ability of staff speaking foreign language. The overall evaluation of potentials of agrotourism
in Japan by indicators of seven aspects has shown 2 low-level indicators from 51 indicators

including internet access and ability of staff speaking foreign language.



(5) The study of the context of Thai agrotourism community enterprises as mechanism
for agrotourism management showed that, in 2014, there were 72,830 registered community
enterprises across the country. Among 452 tourism community enterprises, 39 were agrotourism
community enterprises. These agrotourism community enterprises were supported by various
related departments i.e. Community Enterprise Promotion Division, Department of Agricultural
Extension, Ministry of Agriculture and Cooperatives, Department of Tourism, Tourism Authority
of Thailand, Ministry of Tourism and Sports; Community Development Department, Local
Administrative Organizations, Ministry of Interior; local educational institutions and other
concerned private sectors. The four studied agrotourism community enterprises held rich
agricultural resources and touristic activities. They were keen on conserving cultures and
traditions, local wisdoms as well as environment. They are harmonious and supportive
communities. However, it was found that the agrotourism community enterprises struggle
transportation, enterprises knowledge understanding and also collaboration problems
among related organizations. They also lacked financial support to execute the work of the
enterprises.

The agrotourism community enterprise management in Thailand was done successfully
thanks to the strong committee mode. The committee included president, vice-president,
secretary, treasurer and other members. The committee was a formal group in which each
member holds the distinct responsibility. Members were usually involved in the group’s
activities. They recognized their colleagues’ importance, accept and respect each other,
while interacted as networks rather than personally.

(6) The study of the roles of the model agrotourism community enterprises in Thailand
proved that these model enterprises, which were the representatives of the 4 regions in
Thailand, played important roles as follows:

1) Leader: lead the community’s income generating, jobs creating, economic structure
transformation driving and community strengthening;

2) Educator: transmit local knowledge and wisdom;

3) Conservationist: conserve community environment and restore local cultures;

4) Problem Solver: decrease social problems as well as decrease gaps between rural
and urban communities;

5) Intermediary: integrate different cultures



(7) The evaluation on the management standard of agrotourismm community enterprises in
Thailand consisted of 2 parts. Part 1 concerned basic information of the agrotourism community
enterprise. Part 2 concerned elements of evaluation and key performance indicator, including
2 aspects, 5 elements and 18 indicators. The evaluation resulted as follow. Mae Moot women
group community enterprise was evaluated as very good with 80.75 points. Bu Sai homestay
community enterprise was evaluated as very good with 89.25 points. Rak Khao Bai Sri agrotourism
community enterprise was evaluated as very good with 86.75 points. Bang Rong agrotourism community
enterprise was evaluated as excellent with 92.75 points and Osaka strawberry farm in Japan was
evaluated as excellent with 96.75 points.

(8) The guidelines for the enhancement of Thai agrotourism community enterprises
potential. It was found that in Japan, community was joined as cooperative under the support of
Japan Agricultural Cooperative Association or JA. Members took part in marketing management
and price support was commonly achieved. The JA also established research and development
organization and financial organization to support the farmers at local, provincial and
national levels. While the operation and management for agrotourism in Thailand were
based on community enterprise system. Agrotourism usually included different activities for
tourists such as farm tour, agricultural products taste and study visit. The JA system supported
their members in the aspect of marketing and distribute agriculture products therefore it
should be adapted as guidelines for the enhancement of Thai agrotourism community enterprises
potential and benefit to the members.

(9) Development policies of agrotourism of Thailand for ASEAN tourists include
potential development of agrotourist attractions, potential development of tourist services, activity
development for agrotourism, potential development of related agencies, potential development
of marketing, potential management for sustainable agrotourism, agrotourism community
enterprise strengthening, promotion for higher standard of agrotourism community enterprise,
Smart Farmer and Smart Officer support, modern technology uses, potential enhancement

of agrotourism to ASEAN level.

Keywords: Development policies of agrotourism of Thailand, Evaluation of Agrotourism,

Evaluation of Standard of Agrotourism Community Enterprises



