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The purposes of this study are 1) to study the tourist behavior and need in four
nationality groups: Thai, foreigners, Laos, and Vietnamese toward the community based
tourism on cultural heritage of Khong-Chi-Mun river basin in the northeast region of Thailand,
2) to study the tourist perception in four nationality groups: Thai, other foreigner, Laos, and
Vietnamese toward the destination image of the community based tourism on cultural
heritage of Khong-Chi-Mun river basin in the northeast region of Thailand, and 3) to find out
the guidelines for development of the destination image and to develop the strategies for
the image communication of the community based tourism on cultural heritage of Khong-
Chi-Mun river basin in the northeast region of Thailand. The researchers collected the
survey data using the questionnaire from the tourists who visited the communities in the
northeast region through accidental sampling method in totally 780 subjects: 400 of Thai
tourists, 180 of foreigners, 100 of Laos, and 100 of Vietnamese. The results of the study are
as follows:

Most of Thai and Laos tourists are female, while most of foreigners are male and
Vietnamese tourists are equal between male and female. The degree of study is in a
bachelor’s degree for most of all groups of tourists. Most of Thai, foreigner, and Vietnamese
tourists are a student, but most of Laos are a business owner. Income per mouth of Thai,
foreigners, Laos, and Vietnamese tourists are between 5,001 — 10,000, more than 50,000,
25,001 - 30,000, and 10,001 - 15,000 baht, respectively. For the hometown, Thai tourists
are in the northeast of Thailand, foreigner tourists are from Europe, Laos are from Vientiane,
and Vietnamese tourists are from Hanoi.

For tourist behavior, most of Thai and foreigner tourists visited for the first time
during the public holiday. For the perception of tourism information, Thai tourists perceive
it from the educational institutions. On the other hand, foreigner and Vietnamese tourists

used tourism information from the internet source, while Laos tourists obtain it from their
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friends and relatives suggestion. Thai and foreigner tourists traveled with the group of field
visit, while Laos and Vietnamese tourists traveled with their family. Thai and foreigner
tourists traveled by using rented vehicles, while Laos and Vietnamese tourists traveled by
the car. Thai and foreigner tourists were decided to travel by the group of field visit in order
to field visit, while Laos and Vietnamese tourists were decided by their family for relaxing.
The tourists are mostly interested in cloth products from tourist attraction. Most expected
activity is to visit the temples and the historical sites. Thai and foreigner tourists impress to
attend annual festival while Laos and Vietnamese tourists impress to visit the temples and
the historical sites. The most problem in the trip is unclear sign or map, except Vietnamese
tourists have a problem about too far away of attraction from each other.

For the tourists need, friendly service from the person as a good host is the most
important need of all groups tourist. For the second need, Thai and Laos tourists need the
standard of public utilities about the accommodations and the clean rest room, while
foreigner and Vietnamese tourists need the tourist information center to provide the
information of the community based tourism. Next, for the third need, Thai and Laos
tourists need about hygiene of local food, Vietnamese tourists need to be provided the
tour route based on the way of life, while foreigner tourists prefer the mobile phone signal
coverage in order to commutations.

For the perception of the destination image of the community based tourism in the
northeast region, Thai and foreigner tourists have perceived that E-sarn people are friendly,
however, Laos tourists have perceived in terms of E-sarn cultural heritage. On the other
hand, Vietnamese tourists have perceived in the local identity of E-sarn ethnic groups.

The results of this study suggest the guidelines for developing the marketing mix. For
the product and price, it is important to set up the tour route and impressed activities. For
the place, it is significant to present the tour program in term of a package tour. For
marketing communication, it is considerable to communicate via the government
organization and social media. Moreover, a slogan and a logo were developed for the
community based tourism in the northeast region of Thailand.

For future research, this study also provides the suggestions including, to study the
other factors that affect the tourist behavior, to study the other groups of tourists who come
from other countries in ASEAN, and to compare the behavior among groups of tourists and

among the communities.

Keyword: Community based tourism, Tourism behavior, Destination image, Northeast of
Thailand
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