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Abstract
The Study on Development of Market Competitiveness of Cultural Tourism in

Lan Na Civilization Route

Lan Na cultural tourism has been one of the top interests for both domestic
visitors and foreigners. Moreover, various tourist destinations in the Upper North of
Thailand possess potentially outstanding Lan Na identities. Thus, there is an urgent
need to build the knowledge in marketing as well as cultural tourism management
for tourism entrepreneurs. This study aimed to study tourist behaviors, potential and
marketing competitiveness of tourism entrepreneurs in the Upper North of Thailand.
The result found that tourist behaviors of Thai tourists and foreigners were different
depends upon the Internal and external factors and also made them to decide to
take on culture tourism. The purposes of tourist were relaxing and recreation,
learning and understanding different cultures. Temples and historical places were the
top places to visit. Tasting local food was their most favorite activity. It also
presented that entrepreneurs had a high level of competitivenessin terms of
product standards, product and service designs. Staffs were adequate and owned
basic knowledge, similar to the competitors. However, lacking of public relation was
a key and was needed to develop.

Suggestions for Lan Na cultural tourism entrepreneurs are to develop
knowledge and abilities in management, marketing and languasges. Furthermore,
innovative tourism development, business creativity, and network on cultural tourism
management are also very vital. In addition, this sector needs leaders to drive the
market and establishing an information center where they can exchange knowledge
and more importantly the supports from the government and locals that facilitate

Lan Na cultural tourism.
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