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Abstract
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The objectives of this study were 1) to study the attitude and motivation of
the government agencies, business entrepreneurs and communities towards the image of
Samui Green Island 2) to explore the behavior, image perception and the attitude of
tourists to travel to Samui Green Island 3) to create a marketing communications plan in
building green image of Samui Green Island, and 4) to create a marketing plan in building
value added and revenue of communities or business entrepreneurs by linking activities,
products and services focused on identity and brand image of Samui Green Island.
Interview forms and questionnaires were used in collecting data.

The study found that government agencies, business entrepreneurs, and
communities agreed to encourage Samui is a green island. The motivation factors or
involved in promoting Samui is a green island were to make the Samui Island’s tourism
business longevity. Tourists are continuing traveling to Samui Island. For the measures
that need to be enforced urgently are measures in waste management, water
management and construction area controlling. In the perception of the overall image of
Samui Green Island was at a high level. The travel behaviors of domestic and
international tourists were similarly, for example, source of tourist information is internet,
social media is face book, factor influencing is the beauty of attraction, and the intention
in travel is relaxing. For image perception of Samui Green Island, most of domestic and
international tourists were known. The source of information about Samui Green Island is
from internet, also tourists are revisit Samui Green Island. The identity of Samui Island is
a unique natural attraction. So the first thing tourists think of Samui Island is a beautiful
beach and sea, and the expectation from Samui Island is the experience of nature. Ideal
for tourists in Samui Island is a natural tourist attraction.

Based on the findings above, proposes measures such as waste management
(waste separation), waste water management (not releasing sewage into the sea), and

construction area controlling (a space on mountain and the building). The marketing



communications plan to create Samui Green Island and creating a marketing plan to
build value added and revenue of the communities or business entrepreneurs are: 1) an
overview of the island, such as banners and video clips on Samui Going Green, reducing
the use of plastic bags, and using local products of Samui Island and 2) divided by the
area, target tourists, and appropriate tourism type in four zones. First, Naton, Angthong
district, Laem Sor Pagoda, and Namuang district. Second, Laem Sor Pagoda, Namuang
district, and Maret district. Third, Bo Phut distrinct. Fourth, Maenam district to Naton
(Angthong district). For marketing activities, including bike paths, local products of Samui
Istand in supporting jobs for the locals, and creating a link trails in the attraction points.
However, to build brand image and create value added Samui Green Island cannot be
achieved by any one group. All sectors as government agencies, business entrepreneurs
and communities in Samui Island, including tourists must cooperate in practice. It will

make Samui Island is truly green.



