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Abstract
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This research explores the green destination image of Samui island through the
website. The aim is to communicate the new brand of Samui island (where the popular
destinations in Surat Thani Province, Thailand) in term of nature and environment
concerning. This research proposes website design and development process to enlighten
green image of Samui island. The research framework is proposed to determine the
composition of the website. The website (www.samuoGoGreen.com) comprises of (1)
cognitive image which shows in How to be green topic. This section is designed to provide
the environmental knowledge and information. This component is created to encourage
awareness and understanding of entrepreneurs and tourists. (2) Affective image is
presented to create compelling in terms of emotion. The website shows E-co friendly
directory, which demonstrates the activities that reflect the attention of tourism
entrepreneurs in the term of environmental policy. This component contributes to the
stakeholders in Samui Island to follow the best practice pattern so that they can apply to
their organization. (3) Unique image, the component is presented by Samui's charms topic.
The section displays the cultural traditions based on interviews of local entrepreneurs and
local community. In addition, samuiGoGreen.com combined Google Map API technologies
to show the location of green hotels, green tourism entrepreneurs (E-co friendly directory)
and also show the bike routes (Green Route). Moreover, users can use the function name
Create your route to create travel routes connecting the green destinations and attractions
in Samui island. The all components of the website establish the green image of Samui

island including graphic design such as a logo, infographic, animation etc.
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