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Abstract

Population ageing is a shift in the distribution of a country’s population towards
older ages; for instance Thailand, which will already be an aging society in 2025. Accessible
tourism is about making it easy for all people to enjoy tourism experiences. Many tourism
businesses are realizing that catering for disabled and older customers is now a necessity
and a win-win situation that brings numerous business benefits while senior travelers are
considered challenging for tourism and leisure industries. Therefore, creative tourism then
has become another alternative for this group of tourists as one key element in the cultural
tourism, historical tourism and pop culture tourism, and agro tourism. Thus the objective
of this research was to create a perfect travel itinerary for senior tourists, focusing on the
marketing concept of “Journey to the hearts of Dhamma, history, nature and food of

Central Thailand”

A target audience was a group of retired people living in Bangkok. The scope of
the work was the area in Angthong, Singburi, and Chainat Provinces. A wide variety of
methods of qualitative measurement were conducted such as participant observations,
in-depth interviews, and focus groups. The purpose of this research was to study the
Module 5 A- tourism carrying capacity, tourism resource database, and create traveling
destinations for seniors. The pilot experiment was conducted with a small-scale
preliminary study group. The research team organized the travelling destinations with
several options. The travel destination itinerary became 3 tracks with 12 routes. These
destinations were conducted with one-day trip and two-days, one night trip. The result of
the study was examined and it was found that the interesting programs concerned nature
tourism local food/ authentic food immersion experience. The creative tourism is
considered a new experience for tourists through engagement with local as they together
can participate in artistic and creative activities. The future study should be done on the
tourism travel services management, human resources development of tourism industry,

build community potential, and service design with universal design environment for all.

vi
TAssnseion 2
nsaadumeansvisaiiendeaieassd dwmuinveadleanguigede
Tudswingraves Auiys wazdeum



	01_ปก
	02_กิตติกรรมประกาศ
	03_สารบัญ
	04_ สารบัญภาพ
	05_ สารบัญแผนภาพ
	06_สารบัญตาราง
	07_บทสรุปผู้บริหาร
	08_บทคัดย่อ ภาษาไทย
	09_บทคัดย่อ ภาษาอังกฤษ
	10_บทที่ 1
	11_บทที่ 2
	12_บทที่ 3
	13_บทที่ 4-01-02
	14_บทที่ 4-03
	15_บทที่ 4-04-05-06
	16_บทที่ 5
	17_ประวัตินักวิจัย
	18_บรรณานุกรม
	a โครงการย่อย 2 ความคิดเห็นผู้ทรงคุณวุฒิ
	b โครงการย่อย 2 แบบฟอร์มสรุปปิดโครงการ

