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ABSTRACT

The purpose of “Education Study of Chinese tourist market on Thai tourism
industry” is to study the tourist behavior of Chinese tourists, study impact of Chinese
tourists among Thai and local tourism industry, tourism market of Chinese tourists, the
role of media in tourism promoting among Chinese tourists, including positive impact
and reduce the negative impact, and to develop media and understanding of Chinese
tourists in northern Thailand.

The research was conducted Chinese tourist behavioral tourist by collecting
questionnaires with 408 samples and the impact of Chinese tourists from the local
people, both direct query method and through the online survey total of 1,422
samples. Literature review and observation of the Chinese market situation and
development of media relations.

Study of Chinese tourist behavior found that half Chinese respondents travel
4-5 times a year and traveling with friends. Most are traveling to Thailand for the first
time, no seasonal tours (Low Seasons or High Seasons) but the most is on the Chinese
New Year and Chinese National Day. Most Chinese tourists are aiming to rest and
restore physical and mental health, study and inquire from friends/ acquaintances, and
travel website. They arranged the trip by themselves and love natural tourism. Chinese
tourists prefer to stay at a hotel or boutique hotel, love local food, mango sticky rice,
Tom Yum Kung, and seasonal fruit. They bought dried fruits, clothing, spa equipment/
essential oils for souvenirs back home. Popular attractions in Chiang Mai are Wat
Phrathat Doi Suthep. Sunday Walking Street (Tha Pae Road), Thapae Gate, Chiang Mai
University, Nimmanhemin Road, Wat Phra Singha Worawihan, Saturday Walking Street
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(Wua Lai Road), Mae Kampong Village, most popular in Chiang Rai is Wat Rong Khun.
Most activities are traditional massage, shopping, elephant trekking, spa. Average travel
expenses were 12,115 baht per trip, 7 days average travel time. The travel problems
are communication in different language, cheating, health problems and accident.

The impact of Chinese tourists for local people was found that the arrival of
Chinese tourists has the greatest impact on tourism management in Thailand. In terms
of economic impact, get more income to the local and the tourism sector, have the
opportunity to do new business for Chinese tourists, local entrepreneurs adapted for
tourists. Social impact, they do not respect rules in the tourist attractions, inappropriate
behavior, contrary to Thai culture tourists, interfere with local cultural activities.
Environmental impact, there is more waste, traffic congestion, car trouble, traffic
problems, road accident, more noise than usual, and destructed of the nature and
landscape of Chiang Mai with unknowing.

Chinese tourism has created a career in the tourism industry and employ to
Chinese tourists. The academic and the private sector have expanded its programs
related to Chinese tourism. Therefore, there should be a way to improve the skills of
operators or personnel involved in upgrading their operations or building quality
service to serve Chinese tourists.

The role of online media promotion should have more Chinese language.
Create a travel application program in Chinese and English through smart phones and
tablets for Chinese tourists. Especially for Chinese individual tourism in Thailand
instead of traveling with a group tour. The Smart Phone is the best communication
channel, fastest and accessible to the younger generation who are tangible. Content
design is very important as “Content is the King”. Must have a variety of narrative

styles. Bring the information to refine the story telling to introduce tourism.
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