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ABSTRACT

Project Code: RDG5850077
Program Title: Guidelines for Ecotourism Standards Development and Promotion in Thailand
Investigators: Esichaikul, R and others

Sukhothai Thammathirat Open University

E-mail Address: ranee.esi@stou.ac.th; esichai@email.com

Project Duration: 15 June 2015-14 June 2016

The purposes of this research were (1) to study and to assess ecotourism attraction
standards and ecotourism operator standards; (2) to study marketing potentials for eco-
tourists; (3) to analyze the requirements of online social media marketing system for
promoting eco-tourism in Thailand and to design, develop, and evaluate the system; and
(4) to propose guidelines of ecotourism attractions development and promotion for eco-
tourists in Thailand.

This research was a mixed method of qualitative and quantitative research.
Population were stakeholders including policy planners related to ecotourism of public
sector, local authorities, owners/managers of ecotourism attractions, local communities,
ecotourism operators, tour guides in ecotourism attraction areas, academic experts, and
members and committee members of Thai Eco Tourism and Adventure Travel Association
(TEATA). Fifty-three interviews were conducted through purposive sampling from related key
informants in Thailand. Focus groups of eighty-five key informants and focus groups of sixty-
three key informants were conducted to assess ecotourism attraction standards and
ecotourism operator standards respectively in six selected national parks. A questionnaire
was used to collect data from 1,000 tourists in order to examine eco-tourist behavior and
requirements. A questionnaire for examining the requirements of online social media
marketing system was also used to collect data from entrepreneurs, tourists and interested
consumers as a total of 844 respondents during September 2015 to April 2016. For
quantitative data analysis of assessment standards, statistical tools for descriptive and
inferential analysis were employed including percentage, frequency, mean, standard
deviation, and multiple regression. For qualitative data analysis, content analysis strength

and weakness analysis were used to analyze data.
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(1) The results of assessing ecotourism attraction standards showed that the grand
total scores from all standard aspects of six national parks were at a very good level or at
four stars level (between 71-80 points). Kaeng Kachan National Park recieved the highest
score at 79 points, while Kuiburi National Park received the lowest at 71 points. The total
average score was 74.7 points or at a very high level. Kaeng Kachan National Park and Doi
Intanon National Park were two national parks that received higher scores than the average
score, whereas other four national parks including Khaoyai, Khaosok, Mukoh Surin, and
Kuiburi National Parks, scored below the average respectively.

(2) The results of assessing ecotourism operator standards around six national
parks indicated that the total standard assessment showed some variations accordingly. The
total average scores from all standard aspects of ecotourism operators at Khaoyai National
Park were at a medium level (mean = 2.89). Doi Intanon, Kuiburi, Khaosok National Parks
were assessed at a high level of mean 3.40, 3.47 and 3.84 respectively while Kaeng Kachan
and Mukoh Surin National Parks were self-assessed at a very high level of mean 4.42 and
4.22 respectively. The total average mean of six national parks was 3.72 or at a high level.
Ecotourism operators at Khaoyai, Doi Intanon, and Kuiburi National Parks were self-assessed
lower than the average of mean 2.89, 3.40, and 3.47 respectively. Whereas ecotourism
operators at Khaosok, Kaeng Kachan, and Mukoh Surin National Parks were self-assessed
higher than the average of mean 3.84, 4.22, and 4.53 respectively.

The results of assessing ecotourism operator standards of members of TEATA
indicated that the TEATA Committee and members had assessed themselves accordingly at
a very high level of mean 4.35 and 4.20 respectively. When considering each aspect, the
results showed parallel assessment of a very high level between the TEATA Committee and
members in aspects of sustainable and effective service and management, maximum
benefits for society and economy of local communities, and maximum benefits for cultural
heritage. But the result showed little different assessment in aspect of maximum benefits
for the environment.

(3) For characteristics and tourist behaviors of eco-tourists in Thailand, the result showed
that the majority of responding Thai tourists were females, aged 21 — 30 years, with bachelor’s
degree educational level, being single, being company employees with monthly salary of
15,001 - 25,000 baht, spending time of 1 — 2 days for sight-seeing in the national park and doing

three main activities of trekking in the forest, nature study, and taking photographs/sound



recording, spending on the average of less than 1.500 baht within the national park, choosing
to stay in resorts near the national park, and managing their tourist activities by themselves; as
for responding foreign tourists, the majority were females, aged 21 - 30 years, with bachelor’s
degree educational level, being single, being company employees with monthly salary of
more than 65,000 baht, spending time of 1 — 2 days for sight-seeing in the national park and
doing three main activities of trekking in the forest, nature study, and taking photographs/sound
recording, spending on the average of less than 1.500 baht within the national park, choosing
to stay in resorts near the national park, and managing their tourist activities by themselves.

(4) With regard to the needs for and satisfaction with eco-tourism of eco-tourists,
both Thai and foreign tourists had the needs for and satisfaction with the majority of eco-
tourism factors at the high level; however, in-depth analysis of specific tourist areas were
undertaken, it was found that Thai tourists who visited Surin Islands National Park had the
needs for and were satisfied with eco-tourism factors at the highest level.

(5) Regarding factors affecting the decision to partake in eco-tourism of eco-tourists in
Thailand, it was found that for the needs of Thai tourists, the factors of tourist area, tourism
management with social responsibility, tourism personnel, and price were factors that affected
their decision for making the trips; all of these need factors were positive factors that
correlated with their subsequently obtained satisfaction; as for the needs of foreign tourists,
the price factor was the factor that affected their decision for making the trips, with their
opinion that the present prices were appropriate.

(6) For the result of requirements of online social media marketing system, the
research methodology used a combination of qualitative interviews with 60 people and
quantitative sample survey of 844 people, in order to confirm the findings. The results of the
analysis showed that most of the findings were consistent. For the content needed, it includes
the featured attractions, travel itinerary, pictures, sights atmosphere, and costs/expenses. For the
functionality needed, it includes a search facility for ecotourism destinations, a search to identify
travel routes, and a capability of a system to share files, photos / video. For the content
structure of Home Page of a website, it should be organized by type of activity, by region/

province, and by month / season.
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(6) A prototype of online social media marketing system to promote ecotourism in
a form of responsive web application which supports both tablet computers and mobile
phones was developed. Users can access information anywhere and anytime. A prototype
was developed using PHP 5.6 with HTML5 and it can run the service to access information
from different apps and API (Application Program Interface) to receive a call from an application
on Internet. In addition, online social media allows advertising and publicity of information
via apps such as Facebook, Twitter, YouTube, Instagram and LINE.

(7) A prototype of online social media marketing system for promoting eco-tourism
was tried out and evaluated with a sample of 52 people. The evaluation results found that
the overall performance of the underlying social media marketing prototype was at a good
level and users were satisfied with the overall quality of the online social media marketing
prototype at a high level. For the future, a prototype of online social media marketing
system should be extended to a full online social media marketing system for promoting
eco-tourism in Thailand, with full-scale features.

The research findings lead to suidelines for the public sector, private sector and the
communities for developing ecotourism standards for tourists, including development of
ecotourism policy and master plan for Thailand, enforcement of ecotourism standards, education
and development of conservation consciousness among stakeholders, management of ecotourism
attraction facilities, marketing and public relations for ecotourism attractions, marketing promotion
for Thai tourists, marketing promotion for foreign tourists, and marketing promotion for on-line

social media for ecotourism.

Keywords: Standards Development, Marketing Promotion, Ecotourism, Thailand
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