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E-mail Address : oatxtra@gmail.com

Project Duration : 15 June 2015 - 14 June 2016

The objectives of this research were (1) to study characteristics and tourist
behaviors of eco-tourists in Thailand; (2) to study the needs for and satisfaction with eco-
tourism of eco-tourists in Thailand; (3) to study factors affecting the decision to partake
in eco-tourism of eco-tourists in Thailand; and (4) to propose guidelines for marketing
promotion of eco-tourism in Thailand.

The research sample consisted of 1,000. They were classified into 502 Thai
tourists and 498 foreign tourists, Thai and foreign eco-tourists who studied tourist
information, had previous experiences in at least two tourist activities in Doi Inthanon
National Park, Khao Yai National Park, Kaeng Krachan National Park, Kui Buri National park,
Khao Sok National Park, and Surin Islands National Park from July 2015 to April 2016.

The employed data collecting instruments for the quantitative study were a
questionnaire for tourists. In the qualitative study, the key informants consisted of heads
of national parks, representatives of state work agencies in the areas, representatives of
local administrative organizations in charge of national park areas, representatives of
tourism work agencies, community leaders in tourism sites, and representatives of tourist
companies with business operation in national parks. Data were analyzed with descriptive
statistics of frequency, percentage, mean, and standard deviation, and with inferential

statistical procedure of multiple regression analysis.
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Research results showed that (1) regarding characteristics and tourist behaviors of
eco-tourists in Thailand, the majority of Thai tourists were females, aged 21 - 30 years,
with bachelor’s degree educational level, being single, being company employees with
average monthly salary of 25,587 baht, spending time of 1 — 2 days for sight-seeing in the
national park and doing three main activities of trekking in the forest, nature study, and
taking photographs/sound recording, spending on the average of 2,776 baht within the
national park, choosing to stay in resorts near the national park, and managing their
tourist activities by themselves; as for foreign tourists, the majority were females, aged 21
- 30 years, with bachelor’s degree educational level, being single, being company
employees with average monthly salary of 46,003 baht, spending time of 1 - 2 days for
sight-seeing in the national park and doing three main activities of trekking in the forest,
nature study, and taking photographs/sound recording, spending on the average of 3,394
baht within the national park, choosing to stay in resorts near the national park, and
managing their tourist activities by themselves.

(2) regarding the needs for and satisfaction with eco-tourism of eco-tourists, both
Thai and foreign tourists had the needs for and satisfaction with the majority of eco-
tourism factors at the high level; however, if in-depth analysis of specific tourist areas
were undertaken, it was found that Thai tourists who visited Surin Islands National Park
had the needs for and were satisfied with eco-tourism factors at the highest level

(3) regarding factors affecting the decision to partake in eco-tourism of eco-
tourists in Thailand, it was found that for the needs of Thai tourists, the factors of tourist
area, tourism management with social responsibility, tourism personnel, and price were
factors that affected their decision for making the trips; all of these need factors were
positive factors that correlated with their subsequently obtained satisfaction; as for the
needs of foreign tourists, the price factor was the factor that affected their decision for

making the trips, with their opinion that the present prices were appropriate.



(4) regarding guidelines for marketing promotion of eco-tourism in Thailand, the
promotion could be directed toward two main markets, namely, the market for Thai
tourists and the market for foreign tourist; for the Thai tourists market, The focus should
be on upgrading the level of ecotourism marketing plan, promotion of ecotourism
activities, integration of marketing communications ; for the foreign tourists market, the
focus should be on integration of marketing ecotourism, sale promotion, promotion of

specific target groups and publicity through a variety of media.
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