UNANED
SUALATINIG : RDG5850077
¥olAINIs Asmanansdedirunaulaliieduasunisvieanedednelulsemealneg
¥atin3dy : HYILAIEN519158 5.5 WATAY  WnTIneIRuusAIs

393ANEN319138 0339510501 BAtEna antumaluladuriaeide
daa orasat@nu.ac.th; vatchara@ait.asia
528219810ATIN1T - TN 15 Nun1Au WA, 2558 — Ju 14 Tquieu w.a. 2559

uNAnga:
fnguUszasdvoensideiifiofnmuariieeisuuuuanudesnsnisnaianisdodng
ooulatl sauseanuuy Wimun vasedld wasUssliuduuuussuummanmededinuseulatifie
duaSumsvieaiiendsindlulsamelng msiduiudsoondu 3 du fle dwdl 1 HunsAnwuas
Anngisuuuuanafeanmanamdedinuooulatifieduaiunsvionfisndeindluuszmalne
sudeuisifeilfdununaunanuiadnunmlaeiBnsdunivainguiiessduiu 60 au uaz
BeUsinailagismsdinanguiedisdinu 844 au iledududeya namsimsziuisuiiioy
wuwan1sAnedulngiiauaenndoeiu Iué’wuLﬁawﬂﬁﬁagaﬁLﬂuﬁéfaamﬁ Fauszneudie
WiAuTBsanUTivioaiied Teyatdunisnisifiunis sUamusTIIMARaUTvieniie wazdeya
aldgnesma 9 dalusuilsituiduiisesnts Ussneusie fusmsdumanuiiviosiiendaide I
UINIAUMILAZIANITEUNIINISIAUNI wazliuSnisseuunesndgunn/Aate Tuauveinisin
wnanvtvaneniuled asdanuuszinnveianssy auglinp/Amia uaz mudew/ania
di 2 \Hunsifmunfuluuszuumanaamadedsaueeulatiioduaiunmeaieandeing Tu
sUsuUresiuLenwAATuLUURBUALSY (Responsive) Fssasfummhnuiiaeiesoufiunes uity
win warlnsdwidiofio fldauannsadhdsdeyalinnaniuiinasyninat suuiamudentv
PHP 5.6 $2ufu HTML5 wazSenldiweiailoiiriadoyaasaumaninuonmainduiisnaiu uay
a1 API (Application Program Interface) WiesesuddanisiSenldauainuennaiaduduiisneiu
vudumodidn uenainddedsausoulatdtisfunislasauasUssnduiusdoyaniy
LL@WW@L@%LH WU Facebook, Twitter, YouTube, Instagram wag LINE Way Ei’mﬁ' 3 1 Junisvaaasld
wazUszifiufunuuszuunsnaiansdedsaueeulatlunmsdusiuuvamieaiiondeindlulszine
Ine 91nnguiogns 52 au wud UseAnBnmvesiuuuunisnaiamsdedeaosulatl lng
Ansnegluseaud (X = 4.23, S.D. = 0.67) wazdlAuianelan 1 uAMANUBIRULUUTEUY
nMsna1ansdedaauoeulay Tnsamsamegluseduunn (X = 4.25, S.D. = 0.68) wanein
FuLuuszUUMIRaeysdedauosulatifieduaiunsvisafisndainanseiunudesnis
Tugrudlenn duiladdu wagdruvosnisdamnamnimdn dmiuluowanfusuussuui
anunsavenedussuumsnaamsiedsanesulatiianysalifuguuuuldifieliiiussansawgsan
AdnAey: n13nann, Fedenueeulal, nisveadiendsiing, uuuunevauss, nsdaasunisvies
Wien, Uszelne



Abstract
Project Code: RDG5850077
Project Title: Online Social Media Marketing for Promoting Eco-tourism in Thailand
Investigators: Assistant Professor Orasa Tetiwat, Ph.D., Naresuan University

Associate Professor Vatcharaporn Esichaikul, Ph.D., Asian Institute of

Technology
E-mail Address: orasat@nu.ac.th; vatchara@ait.asia
Project Period: 15 May 2015 - 14 June 2016

Abstract:

The objectives of this research were to study and to analyze the requirements of online
social media marketing system for promoting eco-tourism in Thailand. It also aimed to design,
develop, and evaluate the system. This study was divided into three parts. The first part was to
research the requirements of online social media marketing system. The research methodology
used a combination of qualitative interviews with 60 people and quantitative sample survey of
844 people, in order to confirm the findings. The results of the analysis showed that most of
the findings were consistent. For the content needed, it includes the featured attractions, travel
itinerary, pictures, sights atmosphere, and costs/expenses. For the functionality needed, it
includes a search facility for ecotourism destinations, a search to identify travel routes, and a
capability of a system to share files, photos / video. For the content structure of Home Page of
a website, it should be organized by type of activity, by region / province, and by month /
season. The second part of this study was to develop a prototype of online social media
marketing system to promote ecotourism in a form of responsive web application which
supports both tablet computers and mobile phones. Users can access information anywhere
and anytime. A prototype was developed using PHP 5.6 with HTML5 and it can run the service
to access information from different apps and API (Application Program Interface) to receive a
call from an application on Internet. In addition, online social media allows advertising and
publicity of information via apps such as Facebook, Twitter, YouTube, Instagram and LINE. The
third part of this study was to tryout and evaluate a prototype of online social media marketing
system for promoting eco-tourism with a sample of 52 people. The evaluation results found
that the overall performance of the underlying social media marketing prototype was at a good
level (X = 4.23,S.D. = 0.67) and users were satisfied with the overall quality of the online social
media marketing prototype at a high level (X = 4.25, S.D. = 0.68). This meant that the online
social media marketing system for supporting eco-tourism met the requirements in terms of
contents, functions, and category management. For the future, a prototype of online social
media marketing system should be extended to a full online social media marketing system for
promoting eco-tourism in Thailand, with full-scale features.
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