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ABSTRACT

Research project “Furthering Research Products in Tourism and Hospitality
Industry during 2014 - 2015 to Commercial Usage” had objectives to further the
results of the research concretely and continuously. The researchers focused on
testing tourism routes resulted from the funded research in 2013-2015 in
collaboration with The Tourism Authority of Thailand (TAT), Tourism Council of
Thailand, Thai Eco Tourism and Adventure Travel Association (TEATA) Thailand

Responsible Tourism Association (TRTA) and related organizations in order to gain

tangible benefits and bridge to International Tourism Expo. The researchers selected
potential research plans under the industrial and service tourism research projects
received funds in 2015 and had tourism potential to promote for further commercial
usage. The three main objectives were to further the research projects’ results of
industry and service tourism between 2014 -2015 to commercial usage, to develop
media in electronic form for disseminating research and to assess the impact in area
after the commercial usage.

The results found that five plans under “Furthering Commercial Usage for
Research Projects in Tourism and Hospitality Industry in 2014” were further
promoted for commercial usage. They were one research funded in 2013, two
researches funded in 2014 and two researches funded in 2015. In term of impact
assessment in the area after commercial usage of the plan funded in 2013, there
were two plans namely 1) The Development of Tourism Business for Supporting the
Growth of Tourism Industry, Krabi Province and 2) The Architectural Tourism in The
Cultural of Khong River Both Sides.

The research suggestions in next year should have public relations to
continuously disseminate research results via electronic media and other media
which are easily accessible for target groups in each area. There should be
collaboration among business owners, researchers and commercial usage
furtherance team to balance demand of tourists and service potential of that areas.

There should be development of company profile of The Coordinating Office of
Tourism and Hospitality Research Project, TRF to disseminate works since 2012 to present
and to gather information regarding history, management team, mission, operation,

administration, member network and others.
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