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Abstract

Head of Project Suchart Chansamran
Email csuchart@gmail.com
Duration 1 July 2015 - 30 June 2016

The study of guidelines for Developing Green Tourism Business in Krabi
Province aimed to study the recognize and carry on the green tourism business, To
study the Ability to carry out green tourism, To study capacity to accommmodate
visitors of the hotel business, to Develop guidelines for develop green tourism
business in the Krabi province and to develop a green book of Krabi tourism
business. This study employed mixed method to collect the data from tourism
business in Krabi including hotel, travel agency and restaurant business by using
Purposive Sampling. Questionnaires were used to collect the data with 524 samples:
202 from the hotel, 233 from the travel agency business and 89 from the restaurant
business and were used in-depth interviews with entrepreneurs and business
executives of 21 organizations and also used focus group.

The research found that tourism business in the Krabi province has a high
level of green business awareness. In practice, the tourism business in the Krabi
province has operations in many green business activities. Most of the main activities
include waste management, water resource management, using energy efficiency and
with communities and local organizations. The other practices vary in the nature of
the business. In the analysis of internal factors and external factors, with their
strengths and opportunities, tourism business in Krabi province has the opportunity
to develop, to grow into a green business. But there are still problems and obstacles
of operating a green business, including a lack of personnel, lack of knowledge, lack
of funding, lack of government support, lack of commitment and determination. This
research outlines the development into two groups: the government and business
organizations. The approaches of the government are the continued support from
the government, A publicity campaign to encourage businesses aware of the impact
of business operations on the environment, the public and private sectors working
together, a community forum for various stakeholders to play a role in the direction,

goals and methods of green operation, cluster network for green operators, support
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for technology and knowledge transfer, facilities, motivate business using tax, and law
enforcement. The approaches of the enterprise are to create a green heart
entrepreneurs or executives, create a green structure of the organization, planned
and select the activities by using urgent priority. prepare budget, develop and
motivate staff, create green corporate culture, create symbolic or identity, record
statistics, Study from the role model, use the green marketing, create a green

network with other organization, apply to the green standard.
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