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Abstract

The objective of the study is to determine affected factors of golf destination
selection and grouping target tourists. The target tourists were grouped base on their
lifestyle to gain more understanding about golf tourists’ behavior that come to travel in
Thailand. The information is then integrated and proposed as marketing strategies for
attracting golf tourists to travel in Thailand. In this study, questionnaires were distributed to
foreign golf tourists in every region of Thailand, in the provinces that have high golf course
fee and being tourist destination. Sample size of 334 were considered as the representative
of the population. The obtained information was then analyzed by factor analysis and
cluster analysis. Five groups of golf tourists that come to play golf in Thailand were classified
base on different lifestyles which are golf course characteristics, factors that affect to colf
tourism, purpose of golf tourism, and motivation for golf tourism. Passion for golf tourism
can be divided into five categories as 1) Passive Golfer - Mostly older than 55 years old and
Scandinavian, stay 5-star hotel, play golf course and enjoy the beach activities. 2) Lifeful
Golfer - Mostly older than 45 years old and British, Swiss, German and Australian, stay 4-5
star hotel and golf course, live for nightlife. 3) Multi - motive Golfer - Mostly Australian,
Taiwanese and Hong Kong, stay 4-5 star hotel and golf course. With a view to choose
destinations, is value for money. 4) Crazy Golfer-Mostly South Korean, seriously play golf,
stay 4 star resort. With a view to choice destinations, is value for money and reasonable
price and 5) Regular Golfer — Mostly Japanese, Chinese, Indian, Malaysian and Singaporean,
stay hotel and resort. With a view to choice destinations, is a complete travel element.
Moreover, chi-square was used as a statistical tool for testing 3 hypotheses: economics and
social factors, playing golf behavior and expenses during travel. The study reveals that all

three factors are significantly different with 5 group of golf tourists.
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