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Abstract

The purposes of this research were 1) to explore and gather Community Based
Tourism (CBT) resources led to potential assessment and identification of tourist routes
in Trat province and its connection with Cambodia and Vietnam, 2) to investigate CBT’s
tourist behaviors on the routes linking from Trat to Cambodia and Vietnam and also
investigate factors influencing tourist behaviors; and 3) to propose guidelines for CBT
development in Trat province and its connection with Cambodia and Vietnam that
attracted more tourists. Target group who answered the questionnaire were 139
community leaders and management boards from 29 communities, 400 Thai tourists,
and 50 foreign tourists. Research instruments were CBT knowledge test, CBT managerial
capability questionnaires, tourist behavior questionnaires, and in-depth interviews for
foreign tourists. Data gathered from questionnaires were analyzed by using percentages,
means, and standard deviation, while data gathered from interviews were analyzed by
using content analysis. All findings led to a public hearing of 120 individuals, including
community leaders, entrepreneurs, and organizations involved with touristm both in
public and private sectors. The public hearing launced to identify tourist routes and
guidelines for tourist resource management that suited for community services and

tourist behaviors.

The results revealed that tourist attractions crowed in Muang Trat district (38
places) and Koh Chang district (31 places). Muang Trat district has natural attractions,
historical and cultural attractions, as well as attractions in communities with proximal
amount while Koh chang district has clear identity on natural tourist attractions. Results
on CBT managerial capability showed that there were three (3) communities with
excellent managerial capability (Grade A), six (6) communities marked as quite excellent
(Grade B+) and five (5) communities were at good level (Grade B). Most communities still
had limited management capability to influence their own communities (mean = 3.33,
S.D = .93). All said capabled CBT of Trat province were rooted to six (6) CBT in Cambodia

and one (1) CBT in Vietnam. The study of tourist behavior revealed that the majority of



tourists traveling to the communities were Generation Y (71.5%). Factors influencing
tourist behaviors were visiting places never seen before, learning new experiences from
different cultures and joining new tourism activities. Factors influencing Thai tourists
included affordable attractions and exotic atmosphere whereas attractive points of CBT
in Cambodia and Vietnam were the presentation of tourist information via website and

the ability of CBT staffs on English speaking.

The promotion guidelines to attract the community-based tourism were
searching for each community identity and creating exotic events to inspire tourists,
including developing cultural communication between communities and tourists to
create collaborative learning, improving the English proficiency of people in the
communities, designing a website that communicated the identity of each community
and activities that inspired their communities. In managing the community-based
tourism, the community leaders should provide some space and combine the
community identities in different areas with harmony, as well as the promotion of
participation between community people and tourists, these will help strengthen the

community-based tourism management in the long run.
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