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Abstract

The Development of Thai Hospitality for Creating Competitiveness of Tourism and
Hospitality Industry project emphasizes a clear understanding about Thai hospitality and its
application for business management to create Thai tourism industry’s competitiveness. The
study aims to (1) discover characteristics of Thai hospitality perceived by domestic and
international tourists develop to apply for cultural branding, (2) develop pattern of Thai
hospitable experience from stakeholder’ s perspective, ( 3) analyses Thai hospitality
competency for developing tourism and hospitality industry, and (4) introduce a guideline for
developing competitiveness of Thai tourism and hospitality industry using Thai hospitality. This
study was conducted by using qualitative and quantitative research methods to collect data
from population group including tourists, tourism academic program representatives, key
people from community, tourism organization and federations in Thailand, executive staff and
entrepreneurs, and personals in charge of human resource management and service delivery
and design. From the results associated with main objectives of the study come am integrated
framework of competitiveness development using Thai hospitality for tourism and hospitality
industry that consists of key components; Spirit of Thai Hospitality, Thai hospitality service
design model, Thai hospitality competencies and Thai hospitality competitiveness key
indicators. The framework leads to a development of guideline for Human Learning
Development in in Thai tourism and hospitality value chain based on competitive Thai

hospitable culture.
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