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Abstract

The research on "The Development of Product and Community-Based
Tourism Route in Chiang Mai with regard to the Market Demand" has been carried
out as part of the grand research plan entitled "Creating Value Added to the System of
Community's Base Economy in Chiang Mai on the Basis of Community-Based Tourism".
This project has the following objectives, to study the tourism potential of the
community in Chiang Mai province, to develop the community-based tourism products
that are suitable for the market needs and to create a community-based tourism routes
that meet the market demands. This research is a form of research and development,
collecting data through the structured interviews to evaluate the tourism potential of
the 95 communities in Chiang Mai with 2 main guidelines; 1) general guideline with 3
criteria includes 1.1) criteria for tourism destination management 1.2) criteria for tourism
destination accessibility and 1.3) criteria for tourism destination facilities and 2) specific
guideline classified by the type of tourism destination includes 2.1) natural attractions
2.2) cultural and ethnic attractions 2.3) historical sites 2.4) agricultural attractions and
2.5) community products attractions. There will be 15 communities, passed the
minimum requirement of 60% and have been selected in A and B community-based
tourism group, get into the participatory action training process, to develop tourism
products through the application of the CBT-SPECIAL curriculum, aims to create at least
one eco-friendly tourism activity beneath the community tourism program which
focuses on creating a learning experience for tourists through activities that allow them
to participate in the practice. These activities are part of a community lifestyle, refer to
the identity of the community as a major selling point for further development to create
the prototype of the 5 community-based tourism routes which are appropriate to the
market needs include; 1°' Route “Local Wisdom-The Chiang Mai Resident Way” (Wat
Muen Saen community - Wat Nuntaram community - Tai Lue Ban Lueua Nuea), 2"
Route “Commemorate the royal works-King Rama 9" (First Royal Factory Amphoe

Fang — Baan Wang Phai — Royal Project Foundation Huailuk), 3™ Route “From the land



to the mountain” (Baan Muangkung - Baan Choengdoi - Baan Muser Pak Thang), 4%
Route “Nature and Way of Highland Agriculture” (Baan Pong Khrai - Baan Wat Chan -
Baan Ler Chore), and 5" Route "Quality food sources, Health and Happiness" (San Pa
Pao community — Homestay Baan Laopattana - Baan Don Chiang). The Participants in
the route testing include representatives from the tourism community, tour operators,
Tourism Authority of Thailand (TAT) and professional guides. The results of the route
testing concludes that the most satisfactory is 2" route with average score at 4.41 (from
5 scale), followed by 4™ route (average score 3.91), 1% route (average score 3.83), 5%

route (average score 3.78), and 3" route (average score 3.50) respectively.
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