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ABSTRACT

The objectives of this research project are threefold: (1) to study holistic relation of
the Wellness Tourism in Phuket, (2) to develop service innovation for the Wellness
Tourism in Phuket, and (3) to propose strategies for an increase in service capacity of the
Wellness Tourism in Phuket. The study used findings from its two sub-research projects
to answer the first two objectives stated. Such answers were analyzed with this major
research to propose strategies for an increase in service capacity of the Wellness Tourism
in Phuket. Study processes aim at finding facts and conclusions digested from optional
and reformation paradigms for strategies to be proposed. The information was obtained
from tourists travelling in Phuket for their wellness, representatives from the Wellness
Tourism business in Phuket, and from the “Excellent Practice” of the Wellness Tourism
business in Thailand, as well as those from Medical Tourism and from relevant
government and private sectors.

The findings from its first sub-research project show analysis of the Wellness
Tourism market based on behavior, interest in Wellness Tourism services during their
travel in Phuket in relation to the holistic aspects of the Wellness Tourism services. Two
tourists groups were those interested only in the Wellness aspects, and those interested in
the Wellness along with medical aspects, including age slowing down, medical checkup,
cosmetic surgery and dental services. Of the Wellness Tourism, Spa is on the top.

Physical environment, products, services, location and service providers significantly
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indicate repeat possibilities and passing-on information, while pricing does not affect
repeat possibilities and passing-on information among foreign tourists or Chinese tourists
travelling on their own.

The findings from its second sub-research project reveal guidelines of the
Wellness Tourism development in Phuket with 30 indicators in 6 dimensions: process and
work structure, human resources development, unique services and branding, knowledge
transferring, engagement and networking and technology application.

Key informants were representatives from Wellness Tourism business in Phuket:
those involved with Physical Fitness, Beauty, Health Nutrition, Relaxation, Meditation
and Mental Activity. The synthesis coupled with the study from the “Excellent Practice”
representatives of the Wellness Tourism business in Thailand indicates that in general,
the process of service innovation, that of the trade mark, the service/ product are on
the respectively high levels. Both local representatives in Phuket and those of the best
practice in Thailand did not focus the price competition for business innovation.

The combined studies from this major research and its sub- projects lead to a
proposed strategy named: “Phuket: Emotional Wellness Tourism”. This is a strategy for
focus tourist groups, (differentiation with particular interest in female tourists, aged 20-
37 (Gen Y) based on Chinese tourists and other foreign tourists. The proposed guidelines
are to increase the competitive capacity and the development cooperation of business
and relevant sectors aiming at progressing to the first-class Wellness Tourism Services
Innovation at the international level.

There are two strategies proposed: to holistic relation of the Wellness Tourism in
Phuket and to develop service innovation for the Wellness Tourism in Phuket. This
research effort is for Phuket Tourist Association, Phuket Spa Association, Phuket Hotel
Association, Tourist Council of Phuket, Tourism Authority of Thailand, Ministry of Commerce,
Ministry of Public Health to drive together in order to increase the service capacity of the

Wellness Tourism in Phuket, making it an international leader of Wellness Tourism.
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