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Abstract

The number of tourists and income are increased but the number of visitor
and income distribution from popular attraction to local attraction have been lost.
Thus, this research presents three objectives such that (1) make tourism’s Impact with
community resources along Khmer Heritage in The Southern Isan-Cambodia (Phimai-
Angkor Wat/Angkor Thom) (2) create cultural tourism route in The Southern Isan-
Cambodia (Phimai-Angkor Wat/Angkor Thom) and (3) study the efficient and
effectiveness of cultural tourism route

The creative cultural tourism based community along Khmer Heritage in The
Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor Thom) composes of 4 sub-routes
are (1) “Auvil  dluy lUUs1a@m: Kin Mii - Hhung Mai - Pai Prasat, (2) “ueulswaind
WUUYIINY §8 Angkor: Non-Homstay Kae-Bab-Chaw-Kuy Luy-Angkor”, (3) “YupzIu Ty
YUNTU LAILUDINTZUAT: Chom-Tawan Chim-Kha-Nom-Chine Hang-Muang-Pha-Na-
Khon”, and () “uaulauaind Judnseu sandioss Juiwmuuia: Non-Homstay Phan-
Jak-Kra-Yan Chom-Maung-Tom Khun-Khao-Pha-Nom-Rung”

To evaluation, the creative cultural tourism based community route and its
activities are setting for testing in the real situation for 10 tourists. The questionnaire
and interview form are created as tools to evaluation the cultural tourism route and
activities of each community and attraction. As a result, (1) Attractions: the small
historical sites are inconspicuous sites but community can help to add value of
tourism, (2) Activities: tourists are great feel about workshop with community, (3)
Accessibility: the physical and service infrastructure of each POI are access ability easily,
(4) Amenities: tourists are great feel for services of community and interested about
Thai style, and (5) Accommodation is uncomfortable only air-condition.

According to experimental results, Tourists evaluated the effective and
efficiency is in the good level. This approach can help to distribute the number of

tourist and income to community.
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