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Abstract

In the present, localism tourism is most popular for tourists in the modern
life. This is because tourists travel to live with community for learning the traditional
cultural and social of community. Therefore, this research aims to (1) survey and
collect capital community along Khmer Cultural in The Southern Isan-Cambodia
(Phimai-Angkor Wat/Angkor Thom), (2) extraction of knowledge about capital
community to create stories of merging the community and historical park (prasat)
along Khmer Cultural in The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor
Thom) based community participatory, (3) survey and collect the needed and
behavior of tourists along Khmer Cultural in The Southern Isan-Cambodia (Phimai-
Angkor Wat/Angkor Thom), and (4) survey and collect the needed and behavior of
community along Khmer Cultural in The Southern Isan-Cambodia (Phimai-Angkor
Wat/Angkor Thom).

This research performs based on objectives of Knowledge identification and
acquisition from community resources to discover the story of community and
historical park (prasat) along The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor
Thom) based community participatory. The conditions about efficient of community
for tourism included that human capital (head of community, expert) social capital
(tradition, cultural, story) physical capital (historic site, antique object) natural capital
(mountain, forest, river) and financial capital (local product group). Additionally, the
efficient of accessibility, amenities, attraction, activity and safety are declared for
tourists and community. As a result, there are 6 communities are chosen as study
area such as (1) Tawatok Wat Derm village, Ampher Phimai, Nakhon Ratchsima
province (2) Prasat Prang Ban Prang, Amphoe Huai Thalaeng, Nakhon Ratchsima
province, (3) Prasat Huay Can, Amphoe Huai Thalaeng, Nakhon Ratchsima province,
(4) Ban Kok Muang village, Amphoe Prakhon Chai, Burirum province (5) Ban
Chueaploeng village, Ampher Prasat, Surin Province (6) Moo Ban Ku, Ampher ku,

Srisaket province.



The collection of community capital data and extraction knowledge from
capital community in five kinds on seven communities, depth-interview and data
collection using mobile are used as tools to get the data from community and
tourists. As results are shown that most of 5 community capital have been
connected to create local food vs products but did not related to Prasat on tourism.
However, Ban Kok Muang and Ban Ku community are community-based tourism.
Both of Ban Kok Muang and Ban Ku community connected 5 community capital with
community life and Khmer cultural story to present as activities and travel route on
community-based tourism. In here, there are 2 Khmer community are used as
community attraction to promote. First, Phum TaKok create the wicker baskets and
the sugar parm tree at Cambodia. Second, Phum OtoTerng made traditional
khanohm jeen noodles which most favorite local food of Seam Reap province.

Analysis results the tourist behavior and trends related to community are
shown that community closely related to Prasat on Khmer cultural and then
community uses cultural to create activity and route for community based tourism.
Usually, most of tourists travel by themselves and they want to try the local food.
Interestingly, the trend of tourists is to learn and attend the workshop about local
products vs cultural of community. According to analysis results, community can
refer to 5 community capital for connecting the Khmer cultural story with
community cultural story as the activity on cultural community tourism. It cause of
cultural activities and route tourism based on community are introduced to tourists
on their demand. Absolutely, the creative economic of community is produced as
well since creative cultural tourism based on community is created.

In this research uses knowledge extraction of community capital by using
story telling techniques as a tool to collect the stories, experience, and skills of local
expertise. Storytelling techniques can help to create the work environment for
community team get success in the normal form and relaxing. After that, the main
point of story or processes is chosen as a joint point to create the cultural tourism by
community. Absolutely, knowledge extraction with storytelling can use to create
activities and tourism routes by community participants in each community.

Moreover, community can understand and learn the knowledge extraction with



storytelling approach to create their cultural tourism based on their traditional
knowledge vs tacit knowledge of them. Finally, community will apply their traditional
knowledge vs tacit knowledge of them to create the new cultural tourism by

themselves and the sustainable community based tourism is appeared.

Keywords: capital community, tourists needed, community needed, data collection

using mobile



